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Requiem for the Naranjeros 

The passing of Ignacio Lujano finally gave OC’s Mexican orange pickers what they’ve never had before: respect 

BY GUSTAVO ARELLANO 



KEITH MAY 


I gnacio Lujano, the last of Orange 
County’s old-school naranjeros— the 
Mexican men who tended to the 
county’s iconic orange industry for 
decades—passed away Nov. 13 in Lake 
Elsinore of heart failure. He was 91. 

But instead of holding a simple, private 
funeral for their patriarch, the Lujano 
family—11 children, 29 grandchildren, 17 
great-grandchildren—hosted a celebration 
fit for the royalty Ignacio was, as well as 
the kings he represented. At the Friday- 
afternoon mass at the Mission Basilica in 
San Juan Capistrano, son Alex eulogized 
his papi. “His passion and life’s work and 
masterpiece was his careful dedication 
to preserving the beauty of the [city’s] 
orange groves,” he told an audience of 
family, friends and local dignitaries. “He 
probably contributed to luring more resi¬ 
dents to San Juan Capistrano than the 
Chamber of Commerce.” 

Afterward, mourners marched from the 
regal church for about a half-mile—down 
El Camino Real, left on Ortega Highway, 
up the hill to the Old Mission Cemetery, 
the county’s first Catholic cemetery and 
the final resting grounds for San Juan’s 
lords and peons alike for more than 200 
years. There are only a handful of plots 
left there, and they’re usually reserved for 
families that can trace their heritage to 
the mission’s founders or to city grandees. 
And the solemn, stunning procession is 
one of the rarest rites in county Catholi¬ 
cism; only a handful have occurred in the 
past couple of decades. 

But this is where Lujano belonged and 
what he deserved, and not just because 
his first wife and brother already had 
graves at the Old Mission Cemetery. He 
had taken care of citrus orchards in San 
Juan Capistrano since the 1950s, eventu¬ 
ally ending up in 1970 on the 40-acre 
Swanner Ranch, which stood just next to 
the southbound Interstate 5 on the north¬ 
ern edge of the city. Lujano lived there for 
the next 38 years, raising his family and 
making sure the groves stayed healthy. 

He irrigated, picked crops, turned on the 
smudge pots during frosty nights and 
weeded. This bucolic life ended in 2008, 
when the city unceremoniously kicked 
him out to raze the grove for a mainte¬ 
nance yard. 

The Weekly covered Lujano’s saga in 
2008, and the story quickly went national. 
The tragedy of an elderly man such as 
Lujano forced to sit around while San 
Juan Capistrano slowly killed his orange 
trees outraged many, but nothing could be 
done, as the city owned Swanner Ranch. 
City officials launched a smear campaign 
against the then-85-year-old, trying to 


slur him as a tax burden (Lujano had 
been paid with city funds, per the agree¬ 
ment San Juan Capistrano had with the 
last private owner of the land) and even 
threatened legal action if Lujano didn’t 
vacate the property by a certain date. In 
the face of public uproar, the city switched 
course and vowed to make Swanner 
Ranch into a public park, with the orchard 
“restored”—but seven years later, noth¬ 
ing has changed. In fact, the dried, dead 
branches of Lujano’s former wards can be 
seen from the 5 freeway, a daily reminder 
of government stupidity and ineptitude at 
its worst. 

“We keep on living,” Lujano said on his 
last day on the ranch. “There is no remedy 
for life. I did this for many years, did a 
good job at it, and this is the thanks I get.” 

His eviction served as a sad coda to the 
plight of OC’s naranjeros, the county’s 
most unsung heroes. Thousands of men 
such as Lujano—Mexican, immigrant, 
giving their bodies to backbreaking work 
that made others rich and Orange County 
bloom—worked OC’s citrus groves almost 
from the beginning of the industry in 
the 1880s. As thanks, the county treated 
them like, well, Mexicans. They made 
them live in segregated shacks; when 
naranjeros tried to unionize in 1936, OC 
politicians, law enforcement, farmers and 
even veterans united to brutally suppress 
them. Orange growers then undercut 
local pickers by bringing in bracer os in the 
1940s and 1950s to work for even cheaper 
wages, making sure to send the workers 


back once they became too familiar with 
the land. And when the county’s citrus 
business finally gave way to suburbia, men 
such as Lujano were simply wiped away 
from the history books, local chroniclers 
preferring to tell the tales of farmers and 
orange-crate labels. 

“You hear about the citrus orchard 
grower himself,” noted an interviewer 
during a 1968 oral history on file at the 
Center for Oral and Public History at 
Cal State Fullerton, “but they [longtime 
county residents] don’t talk very much 
about the Mexican labor. It’s as if some¬ 
how or other, the orchards got fumigated; 
and they suddenly had fruit ripening; and 
they were irrigated somehow or other; 
and the fruit was picked; but the Mexican 
labor—it just isn’t discussed.” 

This oversight began to get rectified 
with the publication of Labor and Com¬ 
munity: Mexican Citrus Worker Villages in 
a Southern California County, 1900-1950, 
a 1994 book by UC Irvine professor Gil¬ 
bert Gonzalez that told the story of OC’s 
naranjeros for the first time. Over the next 
20 years, Chicano scholars hosted photo 
exhibits and held reunions to highlight 
the contributions of naranjeros. Recently, 
the Orange County Fairgrounds became 
home to a memorial to farmworkers such 
as Lujano. As we reported in September, 
the monument, titled Table of Dignity, 
features “a 14-ton boulder representing 
the strength of working men and women, 
a space where visitors can sit as equals 
and celebrate OC’s agricultural bounty,” 


as well as other markers of OC’s agricul¬ 
tural past. 

“The project reflects a new willingness 
to remember not only the titans of busi¬ 
ness and commerce, but also the workers 
whose toil and sacrifice laid the founda¬ 
tion for future prosperity,” said Nick 
Bernardino, former head of the Orange 
County Employees Association and cur¬ 
rent member of the OC Fair & Event Cen¬ 
ter Board of Directors. 

Lujano wasn’t able to attend, but his 
funeral served as a righteous counterpoint 
to past injustices—not only to him, but to 
his compaheros, as well. He was a wonder¬ 
ful man to interview, his story one of my 
favorites to tell, and I kept in contact with 
Alex over the years, always happy to hear 
about his old man’s exploits. 

And Don Nacho got the last laugh over 
all those pendejo bureaucrats who kicked 
him out of the city and his beloved land. 
“His [gravesite] location is perfect,” Alex 
said via email. “His head is to the north, 
feet to the south. He catches the full arc 
of the sun from sunrise to sunset. Pepper 
trees on both sides of him, and he over¬ 
looks [Capistrano Valley]. He’s in good, 
friendly company, so I wouldn’t doubt 
there might be stories of music and laugh¬ 
ter up there.” 

GARELLANO@OCWEEKLY.COM 
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task a mexican!» 



an episode on this topic.) 
Don't you people know that here in the USA, 
we have something called "building stan¬ 
dards"? (Unlike the adobe and Play-Doh used 
in Mexico for construction.) After the last big 
Northridge quake, you panochas were so 
afraid of being indoors that you made the local 
parks look like a Mexican Woodstock! 

Panocha Lover In Huntington Beach 

DEAR PENDEJO : Can we start with you using 
panocha ("pussy," for those who don't habla) as 
a slur? You had a great question that I now won't 
answer because of your stupidity. Anyone who 
uses the word as a synonym for cowardice obvi¬ 
ously can't get any. You want to call a Mexican a 
coward? Call him "Enrique Pena Nieto"—or "Don¬ 
ald Trump," if you're feeling particularly ruthless. 
Better yet, "Panocho Lover In Huntington Beach." 

DEAR MEXICAN: We Americans have been 
spoiled by such low costs for so long that we 
have started acting as if they were our birthright, 
which explains why our government leaders 
have never been in any real hurry to do anything 
significant about our southern borders. Now, 
many spoiled, control-freak Americans are 
throwing temper tantrums over this issue without 
thinking ahead. Careful, sometimes you WILL get 
what you ask for, only to end up wishing you'd 
just kept your greedy, selfish little mouth shut 
Surely, someone has done a legitimate impact 
study of the volume and variety of the lowered 
costs we Americans enjoy on a daily basis, 
because our government's playing the "indulgent 
uncle" on the issue of illegals from Mexico. 

Conservative, But Not Crazy 


» GUSTAVO ARELLANO 

DEAR GABACHO : Oh, there are as many studies 
about the impact of undocumented folks on the 
economy as there are Mexicans who say their 
grandpa rode with Pancho Villa. Of course, almost 
all of those reports are biased bullshit, whether 
from the left (anything produced by Latino con¬ 
gressmen) or the right (I'm looking at you, hateful 
Federation for American Immigration Reform— 
was it someone from your crew or another of your 
Know Nothing thinktank ilk who, after Kim Pham 
was tragically killed, wanted to know if the perp 
was an "illegal alien savage"?). Hewing to the 
middle ground, alas, are the feds: They say that if 
we don't legalize undocumented folks, well lose 
$80 billion in unrealized gains by 2023, deficits will 
increase by $50 billion, and Social Security won't 
get the $50 billion illegals could contribute if only 
they were legal. Of course, a Communist Kenyan 
runs the White House, so that report is also 
invalid. The truthful answer? What your humble 
Mexican says: #fuckthehaters. 

BORDERTOWN PREMIERE DATE! Gentle 
cabrones , I'm excited to announce that Bor- 
dertown, the animated FOX show that's like a 
Mexican second-cousin marriage of Family Guy 
and Bob's Burgers and on which I served as 
consulting producer, will have its debut Jan. 3 
at 9:30 p.m.l The Mexican will screen the pilot 
episode on Thursday, Dec. 3,6:30 p.m. at the 
Santa Ana Library, 26 Civic Center Plaza, Santa 
Ana, (714) 647-5250. FREE! And make sure to 
watch it live and set your DVR—but please DO 
NOT pirate the show... until Season 4, at least. 
Tune in and join the #televisionreconquista! 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 


HeyYou! 

» ANONYMOUS 

Pocket-Change 
Pregnancy 

Y ou're the guy—white, 
mid-20s, scruffy, 

Sears poncho, eaude 
Brookhurst—who mum¬ 
bled something as I was 
walking into Target the other night. "What?" I asked. "Spare some change so I can buy my 
girlfriend a home pregnancy test?" you repeated, barely audible. I declined because I usually 
never have change, although when I slapped my front pocket to demonstrate this, you could 
hear the sound of coins jingling. By then, I was inside the store and thinking to myself you obvi¬ 
ously have bigger problems than needing my 37 cents. 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly, 3420 Bristol St., 6th Floor, 
Costa Mesa, CA 92626, or email us at letters@ocweekly.com. 



LASER TATTOO REMOVAL 


WHEN TRIBAL GOES OUT OF STMUE 



*With this ad. New patients only. Expires 11/30/15 

s . Lad E. Rubaum, MD 

Q KI PI Fustic Surgeon, Laser Specialist 

^ laser and body 888-837-0917 I skinlaserbody.com 
/ 18587 brookhurst st, fountain valley ca 92708 
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FULLERTON: 

215 N. Harbor Blvd. • 714-870-6855 
COSTA MESA (The LAB): 

2930 Bristol St. • 714-825-0619 

LONG BEACH: 4608 E. 2nd St. • 562-433-1991 
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Cialis 
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$5.50 Per Pill 


Viagra 

100 MG 

$4.50 Per Pill 


As Low as $3 Per Pill! 


VIAGRA 200 MG 10 Pills For $65 Erections Guaranteed! 
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INSIDER! 
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954.524.9029 
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CUSTOM SOFAS 

Sleepers | Ottomans | Headboards 
Sectionals I Recliners 

Starting at $795! 

The Sofa Company 
1920 Newport Blvd., Costa Mesa 
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Injured at work? 

Workers Comp Law Firm 
READY TO HELP! 

For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679 
Website: www.workinjuryhelp.com 

Warning: 

Making a false or fraudulent claim is a felony 
subject up to 5 years in prison or a fine up to 
$50,000 or double the value of the fraud whichever 
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Surf Dog's Sports Grill 

HB's Best Sports Bar 2014-2015 
Happy Hour ALL DAY on Monday 

surfdogshb.com 1714-846-5700 


Shed the Unwanted Weight! 

HCG Injections, only $9 per shot 

New Fat Burning Laser Procedure, $750 per area 

OC Weight Loss & Anti Aging Center 714.544.8678 


increase Sexual Performance 

We can help with Female Sexual Dysfunction, 

Premature Ejaculations, Erectile Dysfunction & more. 

Sexual Enhancement Medical Center 

3140 Red Hill Ave, Costa Mesa 714.966.2850 



LET’S GET YOU THERE? 
714 - 999-9999 

YELLOWCAB.COM 


50% OFF Teeth Whitening 
or 10% OFF invisalign Braces! 

Cinnie Chen Family Dentistry 
13420 Newport Ave., Ste L, Tustin 
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www.ChenSmiles.com 


$ RECYCLE FOR CASH $ 

Aluminum, News Paper, Cardboard, 
Plastic, Glass, Copper & Brass 

Sunwest Metals, Inc 
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GUNS! 

Sell your Guns Legally 
Will make house calls. Lie. Dealer. 
Will DO all Legal Paperwork. 


fineflrearms.oc@ 
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GET YOUR SEXY HOLIDAY 
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PASSION CITY- Adult Gifts & More 
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Swellegant Vintage 
Pick ‘em up at Swellegant Vintage 
949-673-3604 | 3409 Newport Beach 90028 
www.myspace.com/swellegantvintage 
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Asians 


South Coast Plaza looks 
a lot more Chinese these 
days—and it’s not 
by accident 


by Charles Lam 


T here goes a 3-foot Elsa with verve, walking 
through South Coast Plaza on Halloween 
afternoon, passing Sears and Din Tai Fung 
before getting on the escalator down to go 
to Uniqlo. A Minnie Mouse and an astronaut flank her; 
behind the trio are two adults—a man dressed in chinos 
and a casual button-up shirt, and a woman in a simple top 
and black pants—watching diligently as their children go 
from store to store looking for candy. 

Hundreds of costumed kiddies join the scramble— 
Captain America and Optimus Prime for the boys; Kat- 
niss Everdeen and a galaxy of Disney princesses for the 
girls. They mix with the regular Saturday mall-going 
crowd. But as Elsa’s family reaches the bottom of the 
escalator, the father and mother pull their wards to the 
side and speak to them in Mandarin, a language rare in 
South Coast Plaza even a decade ago, but nearly ubiqui¬ 
tous today. 

Many of the trick-or-treaters had a similar posse: 
Mandarin-speaking nannies, heavily pregnant mothers 
or casually dressed fathers— all of them tuhao (a Chinese 
phrase used to describe the nouveau riche). They’re not 
just here for the free Snickers. Four tourists rest their feet 


at Starbucks after a few hours of shopping, their table sur¬ 
rounded by Nordstrom bags. At the BMW Gallery, fami¬ 
lies ask questions in so-so English about modifications. In 
Bloomingdale’s, a boyfriend scrolls his finger across the 
screen of a rose-gold iPhone while his significant other 
gets dolled up by one of the store’s makeup artists. Instead 
of Facebook or Reddit, he browses Weibo, China’s largest 
social network. 

Foreign shoppers have always flocked to South Coast 
Plaza. Summers, especially, bring Saudi royalty, Russian 
billionaire girlfriends and busloads of Japanese tourists 
who go directly from LAX to the mall, then back. But 
over the past few years, Chinese are the one group that 
has changed the dynamic of South Coast Plaza, so much 
so that the distinctly tonal Mandarin is now as common a 
sound as French accents or MILF-speak. 

“I really noticed an explosion [of Chinese] this past 
year,” says Andrew, a twentysomething Vietnamese- 
American who has worked at two different stores in the 
shopping center during the past five years. “It used to be 
a few would come in at a time, but since Din Tai Fung 
opened, it’s about 50-50. Half the people I help are Chi¬ 
nese tourists—they ask about the post cards or travel pil¬ 


lows. Then it’s other employees. Locals are third.” 

The quintessential mall for OC’s rich set, one of the 
most lucrative in the United States, is now a major tour¬ 
ist attraction for tens of thousands of Chinese: Orange 
County families having their second or later child, stu¬ 
dents parachuted into the United States to attend high 
school or college, corporate types staying for a quick 
meeting and some leisure time. They come in such high 
numbers that South Coast Plaza has turned its marketing 
prowess on overdrive in a way never seen for any other 
ethnic group—and it’s just getting started. 

“We’re here on business,” says a man in Mandarin. He 
and two of his co-workers are in from Shanghai and are 
spending their downtime shopping at the mall’s luxury 
jewelry dealers. They clutch their phones, looking for 
Wifi so they can find a digital map of the place. On the 
man’s web browser is a picture of a gold watch. 

“We’ve heard of South Coast, so we wanted to see it for 
ourselves,” he says. Before he can continue, his traveling 
partners tell him they’ve found the store they’re looking 
for. He quickly says goodbye and walks away, his eyes 
back on the watch on his phone. 

» CONTINUED ON PAGE 10 
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A ttracting Chinese has become 
a longtime, important project 
for South Coast Plaza for good 
reason. “Orange County” as a 
brand still has cachet in China—famously, 
a housing tract an hour north of Beijing 
created by a Newport Beach developer has 
the same name. The country’s explosive 
growth has created a generation of resi¬ 
dents newly armed with billions of dol¬ 
lars in spending power; the United States 
for Chinese has become like Europe for 
Americans—a boast-worthy travel destina¬ 
tion to top all other locales, an experience 
they can take home and hold above the 
heads of their friends. In 2013 alone, 1.8 
million Chinese tourists visited the U.S., 
with more than 800,000 of them stopping 
in California, according to the Costa Mesa 
Conference and Visitor Bureau, a tourism 
organization funded by various hotels and 
businesses in the city. Each tourist spends 
more than $5,000 in the country, almost 
25 percent more than other international 
visitors. Despite a slowing Chinese econ¬ 
omy, that tourism money has yet to stop. 

Though the overall economic effect on 
Orange County is hard to pin down, the 
number of tourists is expected to grow to 
4 million by 2018, according to the U.S. 
Department of Commerce. And thanks 
to the efforts of the Visitor Bureau, Costa 
Mesa is constantly present in China’s 
luxury magazines and on Air China, vying 
for space right next to Macau, Hong Kong 
and Sydney, among other popular Chinese 
tourist destinations. 

Industry experts credit Werner Escher, 
South Coast Plaza’s executive director of 
domestic and international markets and 
the man responsible for much of South 
Coast’s international success, for creating 
the mall’s Chinese wave. Now in his mid- 
80s, he has worked for South Coast Plaza 
for nearly five decades, back to when the 
Segerstroms were transforming their lima 
bean fields into buildings. It was Escher 
who convinced the clan to let him court 
Japanese starting in the 1970s, at a time 
when that country’s economy was boom¬ 
ing and Americans still dismissed its resi¬ 
dents as goldfish farmers. 

Japanese at South Coast became a trend 
piece for local journalists for years. But 
as the Japanese economy sputtered in 
the 1990s, Escher pivoted toward China. 
He first visited in 2004; by the next year, 
long before any large influx of Chinese 
were coming to the United States, Escher 
helped bring a production of the National 
Ballet of China’s Raise the Red Lantern to 
the then-Orange County Performing Arts 
Center (now the Segerstrom Center for 
the Arts). 

“We have adapted,” Escher says. “We 
certainly have Mandarin-speaking con¬ 
cierge and sales associates. We have the 
largest selection of brands, particularly 
luxury, and so many of our stores have sto¬ 
ries to tell. There’s a history to the shoes, 
the clothes.” 



TOURISTS ON A FRIDAY EVENING^ 


Escher was prescient; in 2007, the 
United States and China signed an agree¬ 
ment to increase tourism. He convinced 
the Visitor Bureau to also visit the country 
with the Orange County Visitors Associa¬ 
tion to pitch the county and the city to 
tour operators and vendors. More impor¬ 
tant, South Coast changed the way it and 
its tenants did business. 

By 2012, South Coast Plaza’s shops and 
vendors began to accept China UnionPay, 
the largest credit-card network used by 
Chinese nationals—the first shopping 
center in the United States to do so. Its full 
website is offered in only two languages: 
English and Chinese. Signage in South 
Coast proudly gives the mall’s Weibo 
account top social-media billing. Even 
advertisements for new businesses in the 
mall feature Chinese-language copy— 
sometimes at the expense of all other 
shoppers. Signs for Nathan Alan Jewelers, 
for instance, stress their GIA-certified 
diamonds only in Chinese script. Mean¬ 
while, posters strewn around South Coast 
remind shoppers they can receive a $50 
gift certificate if they charge more than 
$1,000 on their UnionPay. 

Online, just as much effort and thought 
goes into South Coast’s Weibo account 
as does its Facebook or Twitter ones. 
Proudly pinned to the top of the shop¬ 
ping center’s Weibo page are photos 
highlighting $800 red-soled Louboutin 
shoes, a post that has dozens of the Weibo 
equivalent of retweets. South Coast 
Plaza’s hashtag has upward of 5.4 million 
views, and when someone posts some¬ 


thing at or regarding the shopping center, 
the response is as quick as any American 
Twitter conversation. 

“Thanks for the Makeup Tips,” one 
Weibo user posted on Halloween with 
a photo of her and a makeup artist from 
MAC. “I love it!” 

“What tips? Please share!” South Coast 
Plaza asked less than a day later. 

Just last year, Orange County and South 
Coast Plaza received a major get when 
a 7,000-strong delegation of China’s 
top salespeople from Perfect(China), a 
direct-sales company, visited the county 
for a company convention combined with 
tour and vacation time. Nearly a quarter 


of those salespeople were bussed to the 
shopping center as part of their trip, and 
according to China UnionPay, the visitors 
spent approximately $10,000 apiece dur¬ 
ing their trips. 

T hree distinct subsets of Chi¬ 
nese now haunt South Coast 
Plaza. The most obvious is 
people who come here for 
birth tourism. Many birthing house 
operators include trips to the mall as part 
of their up-to-$50,000 all-inclusive pack¬ 
ages, (see “The OC Weekly Guide to Chi¬ 
nese Birth Tourism,” May 27). The trips 
» CONTINUED ON PAGE 12 
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Crazy Rich Asians at the Mall 

» FROM PAGE 10 


are frequent enough that many expectant 
mothers—accompanied by nannies, their 
husbands, older children or chaper¬ 
ones—walk around the mall as a form of 
prenatal exercise, dropping into stores to 
browse. Many birth tourism homes are 
located within walking distance of the 
mall, making repeat visiting mothers a 
common occurrence. 

Though the shopping center doesn’t 
directly market to birth tourists, South 
Coast is known enough in Chinese tour¬ 
ism circles that offering visits to the mall 
is a plus. Lately, large groups have become 
more common, especially as group walks 
around OC’s luxury apartment buildings 
that unwittingly serve as birth houses 
have drawn increased scrutiny since the 
summer months. The birth tourists are 
easiest to find in the middle of the day, 
when all of the businesses are open, and 
the walkways are less crowded. 

“We’ve only been here a few days, and 
we just found this place,” a man says in 
Mandarin, his wife beside him. “We’re 
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near here, so we decided to walk around 
and look.” 

It’s early afternoon on a Thursday, 
and the pair continues around the mall 
holding hands. The two visit the Prada 
store for a few moments before taking 
the elevator to Hermes. After a bit more 
walking, they leave the mall without mak¬ 
ing a purchase. 

“I actually lived near this area a few 
years ago, and I had visited South Coast 
then,” a heavily pregnant mother says 
in Mandarin. She declined to give her 
name but spoke easily while flanked by 
her toddler, a nanny and a stroller. She sat 
down on a bench, then decided to get up 
and walk a few more laps. “I liked it, so I 
decided to move back now.” 

Another major Chinese group that 
South Coast Plaza actively targets is more 
standard: people the hospitality industry 
describes as MICE. The acronym stands 
for Meetings, Incentives, Conventions 
and Exhibitions and represents trips 
organized by companies for their top 
employees as rewards or tourism gener¬ 
ated by trade shows. They’re the middle 
class of China, a more-or-less even gen¬ 
der mix of older folks who wander the 
mall in large groups dressed largely like 
tourists, with comfortable shoes, the 
occasional visor, a fanny pack or a pass¬ 
port necklace. 

The 7,000-people-strong visit by 
Perfect(China) last year was just the start 
of MICE, one that South Coast pulled all 
the stops out for. The center dedicated a 
parking lot to the shuttling of the thou¬ 
sands of employees who stopped by, even 
setting out a red carpet and hiring stilt 
walkers clad in costume and face paint to 
invite shoppers into the building. 

“[Many Chinese tourists] have 
heard about the experience from other 
people,” Escher says. “The biggest loud¬ 
speaker we have is the take-home from 
South Coast Plaza. Certainly they take 
home a gift or something they bought, 
but they take home a memory. They take 
home an experience.” 

South Coast hasn’t hosted as large of a 
group since then, but smaller delegations 
of company VIPs still visit. Just this past 




















































month, the plaza put out signs welcoming 
employees of Mellish Island, a Chinese 
company that sells wild sea cucumber 
harvested and prepared in the United 
States, a luxury offering for upper-class 
Chinese paired against cheaper, Chinese- 
farmed sea cucumber. Mellish stressed the 
trip as a company-bonding and relaxation 
event for a few thousand of its most valu¬ 
able employees. 

In a report, Southern California was 
described as a dreamland compared to 
China. “Far away from the haze, breathing 
fresh California air, Mellish Island staff 
are one step closer to the dream of seeing 
America,” it reads, describing the mood as 
the employees arrive. 

The report then described the nice 
service, the comfortable hotels, and the 
“American” and Chinese food prepared at 
an all-you-can-eat Chinese buffet. 

“Our company is like a family,” the 
report reads toward the end, wrapping 
up the trip. “We split into groups of a few 
dozen people, and many had never met. 
But by the end of the trip, many cared for 
each other.” 

The last major clan of Chinese nationals 
at South Coast Plaza are high-school- and 
college-aged kids sent to the U.S. alone 
to get educated. Often the children of 
China’s wealthiest class, they’re the con¬ 
spicuous consumers, spending without 


pause at Louis Vuitton, Rolex and the like. 
They’re easiest to find at nights, when the 
stores are preparing to close, and can be 
identified by their fashion-forward dress 
and lack of interaction with anyone who’s 
not a direct friend. 

Take two male friends who left Saks 
Fifth Avenue, pausing at Dolce & Gab- 
bana to scoff at some of the merchandise, 
before continuing into the Versace store. 
One wore light-brown boat shoes, capri- 
length light-blue jeans and a blue Hawai¬ 
ian shirt. The other had on a baseball 
jacket with a hoodie with horns, track 
pants and white tennis shoes. Neither 
acknowledged the Asian-American sales¬ 
person greeting them. 

Or the group of half a dozen twenty- 
somethings who congregated outside the 
Rolex store immersed in their phones, 
occasionally saying a few words to one 
another. After a few minutes, the ring¬ 
leader of the group—wearing a ripped 
white T-shirt, Adidas flip-flops, black 
track pants, and a heavy, diamond- 
encrusted gold watch—broke off to enter 
the Rolex store; he also ignored the door¬ 
man. Moments later, he left the store with 
a small bag. 

Walking through the mall, a girl, her 
boyfriend and another male friend crossed 
several fast-fashion stores while on their 

» CONTINUED ON PAGE 14 
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Crazy Rich Asians at the Mall 

» FROM PAGE 13 


way to the Saks Fifth Avenue wing of 
South Coast Plaza. Two of them wore col¬ 
lege sweatshirts—Pomona College for the 
girl, the taller of the two men wearing one 
from Cal State Northridge. As they passed 
H&M, the girl began talking about things 
they all might want to buy. 

“IPs been getting cold lately,” she said 
in Mandarin. 

“Yeah,” one of the men replied. “We 
might actually need warm clothes for once.” 

As they stopped near the mall’s 
espresso stand, the Weekly approached 


them with a Mandarin-speaking inter¬ 
preter, asking if they’d mind answering a 
few questions about how they heard about 
the plaza. After a beat, the taller of the two 
men responded in English. 

“I am sorry. We are busy and must go 
somewhere,” he said as the three power- 
walked away. About 10 minutes later, the 
three peered over the handrails at Saks, 
looking at the stores below. 

W hile the infusion of new 
Chinese money has been 
a boon for businesses in 
Costa Mesa and South 
Coast Plaza, the influx hasn’t been a com¬ 
pletely smooth process. As more foreign¬ 


ers come in, the culture clash has grown 
more obvious. 

Escher isn’t sweating it. “We’re not 
worried about [putting off locals] at all,” 
he says. “Living in Orange County, we’re 
aware of the fact that it’s really branded 
by Disneyland and South Coast Plaza. You 
know it’s where the world wants to shop. 
Isn’t it wonderful that we have an inter¬ 
national destination? I think the county’s 
very proud of that fact.” 

Neither South Coast Plaza nor any of 
its tenants would officially comment, but 
friction between the Chinese nationals 
and everyone else has become a topic of 
gossip for regulars. Recently, a Chinese 
child no older than 4 sat among a group 
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of mannequins in front of Blooming- 
dale’s, bawling loudly with apparently no 
supervision. Though initially alone, he 
began to draw a crowd—just three people 
at first, but quickly nearly every person 
who crossed from the store exit into the 
mall gathered. 

Was he lost? How long had he been 
there? Should anyone help? 

From a dozen feet or so away, a secu¬ 
rity guard just inside the Chanel store 
looked on awkwardly, unable to move 
from his post. 

“Think of how scared that child must 
be,” an older white woman said. 

“Is everything all right? Should we get 
security?” a younger woman asked. 

An Asian-American couple approached 
the child, cooing comforting words in 
English to try to calm him down. He 
continued crying as if they weren’t there. 
They looked at the security guard. He 
awkwardly acknowledged their gaze, 
shrugging slightly to try to communi¬ 
cate there was nothing he could do. The 
crowd, perplexed by the exchange, slowly 
began to filter away. 

A few moments later, the child’s 
mother turned to him. She had been look¬ 
ing at purses just 10 feet away. She walked 
5 feet toward her son, chastised him 
in Mandarin for causing a scene, then 
returned to the salesperson as he contin¬ 
ued to cry. 

“We do get a lot of people from China 
coming through here,” a server at Din 
Tai Fung says. “You can tell because 
they’re more reserved, and they don’t 
speak very much English. We have a few 
assistants at the mall and at the restau¬ 
rant who speak Chinese, but even then, 
only a little.” 

The restaurant was one of South 
Coast Plaza’s highest profile openings 
in 2014, filling a hole for any kind of 
substantial Chinese food at the mall. It 
drew lines upward of six hours at the 
beginning, fueled largely by Orange 
County’s Asian-American foodies. Get¬ 
ting a table at lunch on a weekday still 
regularly takes an hour, thanks in part to 
the large number of Chinese nationals 
eating there. 

“There ends up being a lot of pointing,” 
another server interjects before leaving to 
clear a table. “They normally order Tsing- 
tao or Asahi, too.” 

“Serving them can be a little difficult 
because they almost don’t allow us to 
serve them,” the first server adds. “They’ll 
be halfway through the meal and already 
expect their check. I know quick table 
turnaround is customary in China, and 
we’re a Taiwanese/Chinese/Shanghai 
restaurant, but it’d be nice if they accli¬ 
mated a bit. 

“I feel bad. I do wish that I spoke some 
Mandarin so we could communicate,” he 
concluded. Around him, the restaurant 
cleared out as 10 p.m. approached. From 
the bar, the only visible patrons were two 
tables of two—all four people speaking 
in Mandarin. “But still, it’d be nice if they 
made an effort.” 
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FABIAN & BOBBY RYDELL 
FRI - JAN 8 


E WEBSITE FOR 
FULL LINEUP 


SNOWBIRD 

PACKAGE 


STARTING 

AT 


(PER NIGHT) 


■ $20 GIFT CARD ■ $45 RESTAURANT CREDIT 

■ $20 FREE PLAY OFFER 

■ 1 PM GUARANTEED 

CHECKOUT _ m 


18-HOLE CHAMPIONSHIP 
GOLF COURSE 


|ever/one’s 

* A WINNER! 

THIS SAT & SUN7 NOV 28-29 ONLY! 

Play all weekend long, and no 
matter what, you will be a winner! 

Get back 100%* of your slot losses for 

both days in Free Slot Play! 4 , / 

MAXIMUM - $1,500 * ' mm 


PAYBACK weekend 


2,000 OF THE HOTTEST SLOTS 


250-ROOM HOTEL 


SIX RESTAURANTS 


See Fantasy Rewards 
desk for details. 


■ www.FantasySpringsResort.com 
In the Palm Springs Valley ■ 90-min Drive from Orange County 


See Fantasy Rewards 
desk for details. 


Hotel prices are per night plus resort fee. Snowbird Package valid Mon. - Thurs. through 4/30/16. 
Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 












MIRA AESTHETIC MEDICAL CENTER | 714.544.8678 

FOR MORE INFORMATION AND FULL LIST OF SERVICES VISIT YOUNGERLOOK.COM 


TUMMY TUCK 

STARTING AT $3900 

FULLER LIPS 

RESTYLANE/JUVEDERM 

$385 

PHOTOFACIAL 

$99 

BOTOX 

$99 PER AREA 

SCLEROTHERAPY 

$99 PER AREA 

LASER HAIR REMOVAL 

BIKINI/FACE $69 

MICRODERMABRASION 

$39 


BREAST AUGMENTATION 

MIRA MIST TECHNIQUE • JUST $2900 

MINIMALLY INVASIVE • FASTER RECOVERY • MINIMAL PAIN 

LIPOSCULPTURING 

UPPER & LOWER JUST $2900 

ABDOMEN COMPLETE • NO HIDDEN COSTS 


oc 


WEEKLY 


WINNINGS© 


©EAT WEEK 

Nov. 30-Dec. 6 A bundle of prizes 

(whirwrchot«n i2/7) from restaurants! 

©DRINK WEEK 

Dec.7-Dec. 13 /\fL , A h ‘j ndful 

(winn.rchosen i2/i4) cards from bars! 

@ MERRY WEEK 

Dec.14-Dec. 20 A bushel of gift 

(winner choten 12/21) Certificates tO 


A 


local businesses! 
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CHASNChfl 
SH DOWS 

GIVEAWAY 


TAHOE 


A pair of Smith IOS ski goggles provided by REI & a pair 
of Tickets to Warren Miller’s New Film, Chasing Shadows ! 


SQUAW VALLEY 
ALPINE MEADOWS 


iRAND PRIZE 

TRIP FOR 2 TO SQUAW VALLEY 


VISIT OCWEEKLY.COM/FREESTUFF • ENTER TO WIN BY NOVEMBER 26 
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♦calendar 


Saturday > 

NOTYOUR NEIGHBORINOS 



I F 



^ 1 

1 


£ri/ll/27 


sat/11/28 


[FASHION] 


[CONCERT] 


[CONCERT] 


[ART] 


Fit for a Queen 

'Guo Pei's Great Queen Gown' 

No one made a grander entrance to 
the recent Metropolitan Gala than 
Barbados-born R&B singer Rihanna, 
who stormed through the red carpet 
wearing the boldest of bold gowns made 
by Chinese haute couture designer 
Guo Pei. The dress—which took two 
years to make—is now on view at the 
Bowers Museum, where you can gawk 
at its bright marigold color; elaborate 
embroidery; and gigantic, 9-foot-long 
circular train, created to illustrate the 
designer's idea of the power of a queen. 
As the first such Chinese designer, Guo 
Pei has dazzled many with her beautiful 
gowns, combining traditional cultural 
dress with contemporary styles. Feast 
your eyes on this prized object before it 
graces the shoulders of the next woman 
fortunate enough to wear it. 

“Guo Pei’s Great Queen Gown” at 
Bowers Museum, 2002 N. Main St., Santa 
Ana, (714) 567-3600; www.bowers.org. 

10 a.m. Through Jan. 3, 2016. $10-$15. 
-AIMEE MURILLO 


Don't Stop to Shop 

Anti-Black Friday Show 

Has the materialistic nature of humanity 
and mass greed over sales on new TVs, 
video games and other worthless items got 
you down? Well, skip the mall, and instead 
come gripe against capitalism at this 
post-Thanksgiving show at the Doll Hut. 
Presented by OC Music League, the great 
lineup of bands includes the Black Jacobins, 
the Delecs, Escrow Jay, Headchanger and 
Broken Arrow. It’s definitely better than 

gettingtrampled 
or tased at a 
Walmart while 
trying to get your 
hands on the last 
marked-down 
DVD player. And 

with all that money you’ll save, you have 
enough for admission, plus a few drinks for 
you and your friends. Hooray! 

OC Music League Presents Anti-Black 
Friday Show at the Doll Hut, 107 S. Adams 
St., Anaheim, (562) 277-0075; facebook. 
com/worldfamousdh. 8 p.m. $7.21+. 

-AIMEE MURILLO 


| MORE » 

Ionline 

OCWEEKLY.COM 


MET-DIDDLY-ETAL 

Okilly Dokilly 

It's one thing to pay tribute to one of the 
world's most beloved animated series, 
The Simpsons. It's an entirely different 
beast to form a metal band inspired by 
the bane of Homer's existence, Ned Flan¬ 
ders. Yet, Okilly Dokilly is confounding 
to all. Inevitably, the Nedal band—metal 
music based around our favorite mus- 
tached one—will be considered the next 
generation of an outift like GWAR in their 
keen sense of awareness, yet, as with the 
futuristic Richmond rockers, this quartet 
wail as well.The green sweater-clad, 
glasses-wearing bunch, all of whom go 
by a Flanders-inspired name, are pretty 
talented in their own right. With each 
song's lyrics incorporating Flandersisms, 
the show is a must-see for any Simpsons 
fan wanting to get his or her metal kick. 

Okilly Dokilly with Stupid Flanders and 
the B-Sharps at the Constellation Room, 
3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.observatoryoc.com. 
8 p.m. $10. -DANIEL KOHN 


Name That Brand 

'Late Nights and Dr. Pepper' 

Robert Rodriguez is an American icon- 
in that particularly American way in 
which you’ve been surrounded by his 
work your whole life even if you didn’t 
know it. He painted the Quaker on the 
Quaker Oats canister! And the girl on 
the Santitas corn chips! And the disco¬ 
dancing space people on Meco’s Galac¬ 
tic Funk, as well as so many of those 
classic movie posters that you’d stare at 
while at the movie theater. He’s equally 
adept at a precise, stately Art Deco style 
as he is with utterly painterly works of 
classical portraiture—and apparently, 
he fueled it all with Dr. Pepper, which 
he mentions often and with affection 
between discussions of various cock¬ 
tail minutiae. Come put a name to the 
familiar images at this reverent survey 
of his work. 

“Late Nights and Dr. Pepper: The Art of 
Robert Rodriguez” at Laguna College of 
Art and Design Gallery, 374 Ocean Blvd., 
Laguna Beach; www.lcad.edu. 11 a.m. 
Through Dec. 15. Free. -CHRIS ZIEGLER 
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Craig Shoemaker Russell Peters 
NOV27-29 Dec3-6 


JslRND OPENlflfQ 
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Reflexology 

$28/hr 


Massage 

48/hr 


V 


OPEN EVERYDAY i 


MaxAmini 
Nov27-29 


31 Fortune Drive 
Irvine, CA 92618 
949.854.5455 


BertKreischer 
Dec 4 - 6 


l |4 ■’ 

430 S Anaheim Hills Road, 
Suite D 

Anaheim, CA 92807 
714 . 883.5358 

walkUnsMelcome 




GIVE LIKE A SANTA! 


or $5 OFF Any Service 

Not redeemable for cash. Must present 
coupon at time of service. Limit one coupon 
per visit. Limited time offer. 


SAVE LIKE A SCROOGE! 


Art Alternatives 

ArtPartySuperSet 



$70.99 
ASW SALE 


Ampersand 

ScratchbordKits 

SKU#AMPKITXO 
LIST $7.50 

rv j ^ 2 ^ 

L Complete kit for making 

a scratchboard art piece! 
Many styles available! 

The Monster Factory 

VW Camper Van 
Pop-Up PlayTent 

SKU#MVW303 v ___ 

LIST $59.99 AjUKM 
ASWSALF^fcfe 

$49-99 

PlNINFARINO 

Forever Cambiano 




Buddha Board' 

Buddha 
Board Enso 

SKU#BUD610 

LIST $29.95 v 
ASW SALE \ 

$24*99 


Montana 

Chalk 
SprayPaint 

SKU#MONCH-9000 

LIST $12.95 
ASW SALE 

$9.99 

Pen & Ink 
Extra Fivf. Skitthimg 
Fountain 
PenSet 

SKU#AA10201 
LIST $22.49 

sW 01 


Artograph 

Flare100 
ArtProjector 

SKU#AOG225-100 





LIST $399.99 

MW$379.99 

Armadillo 

Artist’s Tool Holder 
SKU#ARM1 ST , 

$25.00 

pS*19- 99 

Escoda 

Prado LeatherCasei 
Travel Brush S| 

SKU#ESC1468 

LIST $234.64 
ASW SALE 



i^PRI 


$99.99 


.00 ^ 

19 ." 

)A 

ierCasei 

bS^I 


DalerRowney 

Complete 
Art Set 
withEasel! 

' SKU#DLR196500505 

LIST$100.00 

“ ASW SALE 

$z|9*99 

111 pieces plus 
a full-size collapsible easel! 

Copic 

24Color 
Sketch Set 

SKU#COPSB24 

LIST $191.76 
ASW SALE 

- $99.99 

Design 
Ideas 

Doodles 
Manikins 

SKU#DES3109111 
LIST $25.00 ^ V J 




SKU# 

489988 
$119.00 LIST 

Sign and bmitless ASM^ SALE 

writing without QQ 

ever running mZJ ZJ 

out of ink! KZJ ^ 


And Don’t Miss Our 

BLACK FRIDAY SPECIALS 

STARTING AT 8AM NOVEMBER 27TH ONLY! 
Stop By Early For Unheard Of Savings On Great Gift Ideas! 
START SAVING WITH THE COUPON BELOW! 

ONE DAY ONLY, NOVEMBER 27th 

Take an Extra 25% OFF 

ONE REGULARLY PRICED ITEM 

WITH THIS 
COUPON ONLY! 


ASW SALE 


$16 



QQ Available in Man, 
l •ZJ J Woman, Dog & 
Cat Versions 



Studio 
Designs 

Solano^ 
Drafting 
Table 

SKWSTU13345 J 
1,1ST $289.99* 

Beautiful steel and glass design i 

sXe $ 189-" 


(714)891-3626 OTO ART 

www.artsupplywarehouse.com SUPPLY 

6672WESTMINSTERBLVD U/ADCmi ICC 

WESTMINSTER, CA 92683 WAKIJ“lLXibt 



SALE PRICES ONLYAPPLYTO ITEMS IN STOCK. 
• CASH AND CARRY. • IN-STORE ONLY. • WE 
ACCEPT AMERICAN EXPRESS, DISCOVER, 
MASTERCARD, VISA, AND ATM CARDS* 
NOTRESPONSIBLEFORANYTYPOGRAPHIC 
ERRORS* PRICES NOT GOOD IN CONJUNCTION 
WITH ANY OTHER OFFER* PRICES GOOD 
NOVEMBER 15THRU DECEMBER 31 ST, 2015 
ONLY. © 2015 AFtT SUPPLY WAREHOUSE 


THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 




12/3 

BOOKER T. 


t 3 


4 W 

THEFVENICE 

CHRISTMAS SHOW 



II 


|C ARLP ALM ER| 



LUKAS NELSON & 
Promite Of The Real 


11/27 

11/28 

12/3 


12/6 

12/10 

12/11 

12/12 

12/13 


12/18 

12/19 

12/20 

12/26 

12/27 

12/30 

12/31 


PATO BANTON 
CASH’D OUT 
BOOKER T. (formerly of 
Booker T. and The MG’s) 

THE VENICE 
CHRISTMAS SHOW 
TERRI NUNN & 

BERLIN 
CARL PALMER 
ERIC BURDON & 

THE ANIMALS 

X / Mike Watt & The Secondmen 

ZAPPA PLAYS ZAPPA 
LUKAS NELSON and 
PROMISE OF THE REAL / 

Insects VS Robots 

GARY HOEY 
DICK DALE 
THE FERNS / 

JJ Smith / Hey Stoker 
ENGLISH BEAT 
SMASH MOUTH 
MICKEY AVALON 
DONAVON 
FRANKENREITER / 

Tom Curren / David Rosales 
JACK RUSSELL’S 
GREAT WHITE 
WILD CHILD (Doors Tribute) 
DELTA DEEP 
LOUIE ANDERSON 
DESPERADO 
TOMMY CASTRO 
DAVE MASON’S 
TRAFFIC JAM 
MARC COHN 
DAVID LINDLEY 
TOWER OF POWER 
COCO MONTOYA 
VANESSA CARLTON 
CRYSTAL BOWERSOX 
G LOVE & SPECIAL 
SAUCE 

MARTIN SEXTON 
DOKKEN 
GEOFF TATE’S 

OPERATION: MINDCRIME 

KATE VOEGELE / 

TYLER HILTON 
OTTMAR LIEBERT 
OTTMAR LIEBERT 
LEE ANN WOMACK 
OC’S FUNNIEST 
HOUSEWIVES 


UPCOMING SHOWS 


VMf, 


12/18 

CARVHOEY 




t%ONAVON^ 

FRANKENREITER! 


i 'I* w 

t k LOUIE Jl 
ANDERSON 

^ w r * 


THE DAN BAND 
DANA FUCHS 
BEATLES vs STONES 

- A MUSICAL SHOOTOUT 

UFO 

SUPER DIAMOND 

(Neil Diamond Tribute) 

ROD PIAZZA 

& The Mighty Flyers 


I ticketyeb 866.468.3399 1 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook. com/coachhouseconcerthall \ follow us on Twitter @coach_house 


2/21 

THE MUSICAL BOX 

3/5 


“The Exclusive Authorized by 

3/9 


Peter Gabriel recreation of 

Genesis’ ‘Foxtrot’” 

3/19 

2/25 

WYNONNA & THE 
BIG NOISE: 

3/20 

4/1 


Stories & Song 

2/27 

YOUNG DUBLINERS 


2/28 

JUDY COLLINS / 

Ari Hest 

4/17 
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sun/11/29 


[THEATER] 

Still Powerful 

The Glass Menagerie 

Tennessee Williams’ memory play about 
a man recalling a crucial time in his life 
offers truth through illusion as we relive his 
potent recollections of his histrionic mother 
and disabled sister, whom he unintention¬ 
ally wounded and can never forget. Highly 
autobiographical, The Glass Menagerie 
reveals the tragedy that would forever 


haunt Williams regarding his real-life sister 
Rose, who had suffered similar physical ail¬ 
ments and was eventually institutionalized 
after a botched lobotomy. He would use the 
proceeds from his subsequent theatrical 
successes for her private care, leaving the 
bulk of his estate for that objective when he 
died. You were expecting a happy ending? 
Hello... if s Tennessee Williams. 

The Glass Menagerie at Theatre Out, 

402 W. Fourth St., Santa Ana, (714) 220- 
7069; www.theatreout.com. 2 p.m. 
Through Dec. 12. $20. -SR DAVIES 


[FOOD] 

Too Many Tamales! 

La Habra Tamale Festival 

’Tis the season for tamales, and la raza is 
getting down with the masa! It’s time to 
loosen up those belt notches and celebrate 
the indigenous-rooted, centuries-old ulti¬ 
mate Mexi Christmas meal by eating one, 
two or 20 tamales! This Sunday, La Habra 
hosts its second annual Tamale Festival. 
Unwrap the corn husks and indulge in all 


the fillings from rajas con queso to tamales 
de dulce. The event also features vendor 
booths and a churro-eating contest! Pancho 
Claus (a.k.a. Santa) will be available for pic¬ 
tures with the kiddos, and entertainment 
includes the Grammy Award-winning 
Mariachi Divas. Here’s a special request for 
las divas: “GuadaLaHabra”! 

La Habra Tamale Festival at the La 
Habra Community Center, 101W. La Habra 
Blvd., La Habra, (562) 905-9708; www. 
lahabraca.gov. 11 a.m. Free. 

-GABRIEL SAN ROMAN 

mon/11/30 


[TRIVIA] 

Damn Skippy 

'90s Trivia Night 

Just about every decade comes back in 
vogue: Baby-boomer hippies laid claim to 
coolness when the ’60s were back in style, 
just as veteran new wavers felt deja vu when 
their ’80s fashions re-emerged. Now it seems 
the ’90s have made a comeback in almost 
everything from fashion to music— but can 
you truly recount the groundbreaking events 
that made that decade so memorable? Test 
your memory at Alex’s Bar, where this week’s 
trivia night takes on a ’90s theme. Besides 
prize money, winners also get the exclusive 
honor of being considered “the bomb.” 

’90s Trivia Night at Alex’s Bar, 2913 E. 
Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. 7 p.m. Buy-in, $5 per 
person. 21+. — AIMEE MURILLO 

tue/12/01 

[FILM] 

That's Neil, Folks! 

Entertainment 

Australian writer/musician/comedian 
Gregg Turkington has made his mark 
through an eclectic range of artistic pur¬ 
suits, from record-label owner to memora¬ 
ble but bizarre comic personality Neil Ham¬ 
burger. This alter-ego has reached such 
high levels of cult status that he has gone on 
tour and is now the star of Entertainment, 
a dark comedy (or dramedy?), featuring his 
tuxedoed, greasy-comb-overed comedian 
simply named “The Comedian” taking his 
standup act on the road and searching for 
his estranged daughter. Fans seeking the 
same self-deprecating jokes and humor 
won’t be disappointed—but will likely find 
more depth than expected. 

Entertainment at the Frida Cinema, 305 
E. Fourth St., Santa Ana; fridacinema.org. 
5:30 & 8 p.m. Through Dec. 3. $8-$10. 
-AIMEE MURILLO 





































wed/12/02 


[FILM] 

Son of a Nutcracker! 

Elf 


In the 2003 comedy Elf, Will Ferrell stars 
as Buddy a happy and complacent elf 
based in the North Pole, despite the fact 
he is actually an adult human adopted by 
elves after being abandoned as a baby on 
Christmas night. So upon finding out that 
his biological human father lives in New 
York and is on Santa’s naughty list, Buddy 
is sent to the Big Apple to search for his 
family, find his true identity and lead a nor¬ 
mal life—which, unsurprisingly, proves to 
be harder than expected. This uproariously 
funny film is among the 
best in the ipost-Satur- 
day Night Live actor’s 
oeuvre; his comedic 
timing and zany energy 

S IT/ help flesh out the manic 

Buddy’s youthful charm 
with an added warmth. 
Add in a supporting 
cast of James Caan, 
Zooey Deschanel, Bob 
Newhart and Peter 
Dinklage, and you’ve got 
the makings of a hilari¬ 
ous yuletide classic. 

Elf at Regency South Coast Village, 1561 
Sunflower Ave., Santa Ana, (714) 557-5701; 
www.regencymovies.com. 7:30 p.m. $8. 
-AIMEE MURILLO 
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[CONCERT] 

This Charming Man 

Morrissey and the Smiths 
Tribute Night 

With the release of Morrissey’s steamy 
debut novel, fans and book critics alike 
are a bit... confused at the Moz’s strange 
foray into literature and his inability to 
channel his inner sex god with works that 
aim toward erotic fantasy, so let’s hope he 
doesn’t give up music completely. All that 
aside, even at the ripe old age of 56, Mor¬ 
rissey is still able to turn on the heat with 
his suave vocals, which have only gained 
in resonance as the decades have gone by. 
Come revel in the splendor of the golden 
days of Morrissey and the Smiths’ music 
at the Continental Room, where the turn¬ 
tables will be spinning their hits all night, 
with a special performance by tribute band 
These Handsome Devils. Moz can write 
all the bad books he wants; they’ll never 
get in the way of enjoying his amazing lyr¬ 
ics—phew! 

Morrissey and the Smiths Tribute Night 
featuring These Handsome Devils at the 
Continental Room, 115 W. Santa Fe Ave., 
Fullerton, (714) 526-4529; 
continentalroomoc.com. 9 p.m. Free. 21+. 
-AIMEE MURILLO 


thu/12/03 


[ART] 


Girl of the Moment 

'Who Is She?— 

Terry Braunstein' 



In the age of Photoshopped everything, the 
work of Terry Braunstein is something of a 
lost art. For nearly 40 years, Braunstein has 
meticulously clipped and cut and assembled 
and glued. She has inserted black-and-white 
photos of herself into collages of a variety 
of vintage images—everything from early 
20th century to mid-century European 
and American works, plus a few scenes 
from iconic Renaissance paintings. ‘Who 
Is She?—Terry Braunstein” is a collection of 
close to 100 pieces of her art, and the Long 
Beach Museum of Art is the first museum 
to exhibit works from her entire career. 

‘Who Is She?—Terry Braunstein” at the 
Long Beach Museum of Art, 2300 E. Ocean 
Blvd., Long Beach, (562) 439-2119; lbma.org. 
11 a.m. Through Dec. 14. $6-$7. -ERIN DEWITT 

[FILM] 

Dream On 

Inception 

UC Irvine’s “Libidinal Economies: Art In 
the Age of Bull Markets” exhibition takes 
a look at that strange moment in the 1980s 
when art that became commerce became just 
another depressing example that everything 
has a price... or does it? (Spoiler: Of course it 
does!) This week concludes the accompany¬ 
ing film series, “Towards a Libidinal Aesthet¬ 
ics,” with Christopher Nolan’s Inception, itself 
an example of art (or an art-ish object? Is that 
talking shit again?) that made layer after layer 
of money at the box office. It’ll be interesting 
to see how they locate this film within their 
concept: Inception is dedicated in part to the 
idea of escape, so maybe it suggests some 
deeper escape from the complicated relation¬ 
ship between art and commerce? Or maybe 
it’s better to keep dreaming? 

Inception at Contemporary Arts Center, 
Room 3201, UC Irvine, Campus and West 
Peltason drives, Irvine; uag.arts.uci.edu. 

7 p.m. Free. -CHRIS ZIEGLER 



IDAY'pARTY 


ml £ mmijM 


David Benoit Christmas Tribute 
to Charlie Brown 

WvHl <rf 




Dec 19 
8pm 


PLUS, ALL AMERICAN 
BOYS CHORUS! 


LES BALLETS 
TROCKADERO DE 
MONTE CARLO 
JAN 23 AT 8PM 
JAN 24 AT 2PM 


Jl: A COMMON PULSE 
SAN JOSE TAIKOX 
BANGERZ 
JAN 30 AT 8PM 


WELLINGTON 
INTERNATIONAL 
UKULELE 
ORCHESTRA 
JAN 31 AT 2PM 


Richard & Karen 


performing 1 

arts 


center 


THE ONE GIFT THAT'S 
SURE TO FIT EVERYONE 
ON YOUR LIST! 


C S U L B 

6200 E. Atherton Street, Long Beach 
CSULB campus (off the 405 fwy at Palo Verde) 


( 562 ) 985-7000 
CarpenterArts.org 

Programming subject to change 
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£ood»reviews listings 



BRIAN FEINZIMER 

Impasta! 

Noodles & Company brings fast-casual global noodles to OC 

BY EDWIN GOEI 


I f I had to describe Noodles & Com¬ 
pany in three words, they would be 
“Panera with noodles.” In fact, the 
Noodles & Company at the Village 
at Orange—the first and, so far, only OC 
location of this Denver-based chain—is 
actually connected to a Panera. If only the 
Chipotle across the parking lot were in 
the same building, the triumvirate would 
form the fast-casual incarnation of the 
mythical three-headed beast, Cerberus. 

Yet the reason I equate Noodles & 
Company with Panera isn’t because it 
shares much in common with the soup- 
and-sandwich giant, but because it has 
that familiar fast-casual corporate pol¬ 
ish that suggests every detail—from the 
light fixtures to the Coca-Cola Freestyle 
machines—was strategized by a CEO 
(who is, by the way, an ex-Chipotle exec). 
And if you actually read through Noodles 
& Company’s annual report, as I did, you’d 
find out other interesting tidbits about the 
firm. For instance, it’s proud there aren’t 
any visible trash cans in the dining room. 
Also, it refers to its cashiers as “noodle 
ambassadors,” which “is intended to high¬ 
light their role in helping [its] customers 
explore [its] global menu,” the report says. 

In practice, I think what it really means 
is they’re programmed to ask if you’d like 
to upgrade that noodle bowl with a protein 
or add a soup or salad for an additional fee. 
And to that end, these “ambassadors” are 
worthy of the State Department—okay, at 
least the Department of Commerce. I’ve 
not had a visit in which I didn’t end up 
ordering more than I originally intended. 

Along with being upsellers, the young, 
affable staff are also servers. They deliver 


the food on real china, check on you 
midmeal and offer drink refills. After 
you finish, they even ask if you’d like to 
order dessert. I declined the offer, but I 
could’ve selected something without get¬ 
ting up from my seat. And because there 
aren’t any trash cans in the dining room, 
the staff take away your empty plates and 
bus tables. As some full-service restau¬ 
rants now mull over the abolishment of 
tipping, I realized Noodles & Company’s 
employees offer more service than what’s 
expected of them, without the expecta¬ 
tion of any sort of gratuity. 

This is, after all, still a fast-casual restau¬ 
rant at which you order and pay up-front. 
To help you, a menu board gleams with 
professionally groomed and photographed 
bowls of every dish, each posted with its 
calorie count underneath. On the counter, 
there’s a jar of cookies and a wicker basket 
of Rice Krispies treats I’ve not yet seen 
anyone buy. Are they there just to give the 
impression that the place isn’t an imper¬ 
sonal and sterile corporate outfit? Maybe. 
But for sure, the containers of vegetables 
stored behind the see-through refrigerators 
are meant to show that the kitchen staff 
does, in fact, make things from scratch. 

That said, the food can be uneven. The 
pad Thai lacked the color and just about 
every flavor one would expect of the 
token takeout dish. I watched with curi¬ 
ous amusement as a tablemate poured a 
few spoonfuls of his tomato basil bisque 
over the noodles to help it along. And 
it worked—sort of. A Thai curry noodle 
soup I upgraded with shreds of pork 
resembling carnitas needed no further 
embellishment. It was actually punchy 


and complex. Never mind that it seemed 
as though it were cooked by someone who 
jotted down the recipe from Rachael Ray, 
lost the notes, then decided to wing it. 

No one at my table had any complaints 
about the mac and cheese except to say it 
tasted like Kraft’s, which should always 
be taken as a compliment. The steak Stro- 
ganoff, on the other hand, was a disaster. 
The sherry cream sauce had broken, 
leaving the wavy egg noodles sitting in 
puddles of grease. And then there was the 
steak, whose strange and spongy texture 
made one tablemate quip, “Did the menu 
board have quotation marks around the 
word steak?” 

Despite an oversalted marinara sauce 
and meatballs that reminded me of the 
ones at IKEA, the spaghetti accompany¬ 
ing them was cooked perfectly. Potstick- 
ers, here smashed as flat as raviolis, were 
served with a good, ponzu-like dipping 
sauce adulterated with what I guess is 
sambal. And when I tried the Indonesian 
peanut saute noodles, it tasted like no 
food any of my relatives would recognize 
as Indonesian. But it was tangy, saucy and 
so spicy it left my outer lips throbbing for 
an hour. To me, the dish was the equiva¬ 
lent of watching a Miyazaki movie dubbed 
into English. Yes, it’s stilted and out-of- 
sync, and I knew something must’ve got¬ 
ten lost in the translation, but I got the gist 
and liked it anyway. 


NOODLES & COMPANY 
2214 N.Tustin St., Orange, (714) 685-1700; 
www.noodles.com. Open Sun.-Thurs., 
11 a.m.-9 p.m.; Fri.-Sat., 11 a.m.-IO p.m. Dinner 
for two, $20-$30, food only. Beer and wine. 


HOLElrfltlEWALL 

» GUSTAVO ARELLANO 

I Am Become 
Hungry 


LAXMI SWEETS & SPICES 

638 El Camino Real,Tustin, (714) 832- 
4671; www.laxmisweetsandspices.com. 

I 'm not one for nostalgia, especially in 
the world of food—its always about 
finding the next new thing, you know? But 
since we're celebrating our 20th anniver¬ 
sary, I've allowed myself recently just a 
touch of looking back to assess the lay 
of my editorial land. And in going through 
old trends, people and reviews, a weird 
discovery emerged: I've never properly 
reviewed Laxmi Sweets & Spices. 

It's definitely had a presence in this 
infernal rag, rightfully popping up in 
our Best Of and food issues. But Laxmi 
slipped through the cracks in that time, 
somewhere between tracking the rise 
of regional Mexican cuisine and hipster 
Asians. It's a bizarre oversight because 
this was a formative place in my critic 
evolution. It was the first ethnic market 
I ever visited (sorry, folks: Northgate 
doesn't count at this point), where I 
discovered Indian food beyond tandoori 
and chicken tikka masala, where I first 
knifed through the wonder that is the 
dosa. Laxmi was a pioneer, among the 
first Indian businesses in Tustin, a city 
that has the most—and best—subconti¬ 
nental restaurants in the county. 

I don't go there as often as I used to, 
but the old standby has aged gracefully. 
Greeting you are still posters for the 
latest Bollywood smash or ads showing 
the rates for calling cards. Even in this 
streaming age, piles of DVDs are for 
sale. A galaxy of packaged and dried 
goods occupy the majority of the res¬ 
taurant. The buffet remains in the back, 
always steaming. And the dessert case 
keeps beckoning, the glistening gulab 
jamun deserving of its own sutra. 

Laxmi never got the mainstream buzz 
of Dosa Place, or even the nearby India 
Sweets & Spices—indeed, I don'tthink 
I've ever seen a non-c/es/besides me 
and whatever guest I brought along. 
Happily, it's always busy, packed with 
young adults who were probably teens 
when I first started visiting. "Neither will 
there be a time when we shall not exist," 
Lord Krishna said in the Bhagavad Gita. 
"We all exist from nowon." And if you 
think including this passage in a food 
review is hokey, again I say, nostalgia. 
GARELLANO@OCWEEKLY.COM 


0 BLOG ON » FOOD 

STICK A FORK IN IT 

BLOGS.OCWEEKLY.COM/STICKAFORKINIT 

















OC'S BEST 
HOMEMADE 
STYLE 


CHOR 


E 


2827 E LINCOLN 
AVE. ANAHEIM, 
CA 92806 
714 . 238.9050 


220 W. WARNER 
AVE. SANTA ANA, 
CA 92707 
714 . 850.0052 




Sus/ff 'fcesfait wttf 


NOVEMBER 

SPECIALS 



£ 


HOUSE SAKE 

Reg $4.00 
SPECIAL $2.00 



FRIED 

CHICKEN 

Reg $3.90 
SPECIAL $3.50 

TEMPURA 
ICE CREAM 

Reg $4.00 
SPECIAL $3.50 


Mon-Thurs 11am - 9:30pm 
Friday 11am - 10pm 
Saturday 11am - 9pm 
Sunday 11:30am 98pm 

genkisushiusa.com 

714 - 972-4677 

Westfield Main Place (Next to JCPenny) 
2800 N. Main St. r 41040 Santa Ana r CA 



OC WEEKLY'S MARKETING4EVENTS DEPARTMENT IS HIRING 

+ 





EMAIL YOUR RESUME TO 
MARKEriNU@OCWEEKLY.COM 




^FINDOUR^ J| 

0t/teetUmf7i m 


>hOC BREW HO HOV 
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PHOENIX CLUB, ANAHEIM 

BIG BITE SUGAR RUSH V 
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OC FAIR $ EVENT CENTER, COSTA MESA 



>KOC SANTA CRAWL V 

I2/ILI-6PM 

MALARKY’S IRISH PUB, NEWPORT PENINSULA 


NEWPORT BEACH V 
SANTA PUB CRAWL 
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NEWPORT LANDINGS WOODY’S WHARF, 
NEWPORT BEACH 
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WEEKLY 


IT’S TIME 

TO EAT. 


With chef profiles, restaurant reviews, events 
and food trend news, OC Weekly is your weekly 
menu planner for where to go and what to eat. 

Sign up how to gain, acce&&/ 

OCWEEKLY.COM/SIGNUP 


714.754.1974 • www.pomandolive.com 



1400 Bristol St, Costa Mesa 




15% OFF ENTIRE ORDER 

With $35 Mininum Purchase 
One Coupon Per table or order. 
Not Valid In Combinations with any 
other POM & OLIVE or Discounts 



Small Business Saturday is 

November 28th ! 

In honor of that, 
and as a big 
THANK YOU 
to our loyal 
customers 
(Best Liquor Store 
2015 OC Weekly), 
bring in this ad 
to receive 
$5 Off Any 
Purchase Of 
$25 Or More 
#shopsmall 

Terms: 

Not redeemable for cash; 
use - one per person per 
week; coupon is valid 
through December 31st, 
2015; instore purchases 
only; $25 purchase price 
does not include tax; 
may not combine with 
other coupons. 


1/1/e he open on Thanksgiving 9am-3pm 


250 OGLE STREET - COSTA MESA, CA 949.650.8463 - HITIMEWINE.NET 



A REAL COMBO PLATE 


GUSTAVO ARELLANO 

OC’s Most Underappreciated Deli 


Sicilian Street Food Friday at II Barone Bottega 


A t the end of each week, the 
folks behind II Barone Bot¬ 
tega—one of the more under¬ 
rated delis in Orange County, 
with products from across Italy and gelato 
airier than a bubble—put on Sicilian Street 
Food Friday The regular menu of panini 
and pastas remains, but making a great 
cameo is a galaxy of street food nearly 
impossible to find elsewhere in the county. 

Some eaters are probably familiar with 
arancini, fried rice balls filled with any sort 
of goodies—best meatballs ever. But what 
about the scaccias? These rolled pizzas are 
spectacular, crispy and saucy and avail¬ 
able in veggie or meat options. Even better, 
though, is the facciri, essentially a baked 


EatthisNow 

» GUSTAVO ARELLANO 

sandwich made from focaccia that collapses 
under its flavor, so packed it is with pro¬ 
sciutto, truffle oil and crescenza cheese. 

That’s really about all the offerings, prob¬ 
ably because the place is still criminally 
undervisited. Maybe if more folks go, the 
menu will be expanded. But in the mean¬ 
while, delight and—yes—mangia, martgia. 


IL BARONE BOTTEGA 

4251 Martingale Way, Ste. D, Newport Beach, 
(949) 536-5044; ilbaronebottega.com. 


DrinkoftheWeek 

» GUSTAVO ARELLANO 

War and Peace at Chapter 
One: the modern local 


C hapter One: the modern local in down¬ 
town SanTana just did a literary cocktail 
revamp. Find some of mankind's best books 
distilled into a tumbler in the Grapes of Wrath 
(Malbec gives it heft), the Slaughterhouse- 
Five (no bombing of Dresden, alas, but there 
is cola) and others. But my favorite is a book I 
never cared for, with a name that has nothing 
to do with what you'll actually imbibe: War 
and Peace. 

THE DRINK 

Here is a drinkthat calls to my liver: llegal 
Reposado mezcal, Angostura bitters and Punt 
e Mes, an Italian digestif that makes Fernet- 
Branca taste like rosewater. "Every sip tastes 
like a shot!" Clockwork Coker exclaimed 
upon drinking it recently, and that's the point. 



I would ask Chapter One's bartenders to play 
up the mezcal just a bit more (the tag-team 
of Angostura and Punt e Mes drowns out 
llegal's wondrous smokiness), but it's a near¬ 
perfect drink in the meanwhile. All that's left 
to tweak is the title: War and Peace ? I'd per¬ 
sonally call it Love In the Time of Cholera— 
but that's why I'm a drinker, not a novelist. 

CHAPTER ONE: THE MODERN LOCAL 

227 N. Broadway, Santa Ana, 
(714) 352-2225; chapteronetml.com. 

Instagram: @chapteronetml. 
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BARRY WETCHER 

Adonis Bound 

Stallone won’t let Creed escape Rocky’s shadow 

BY AMY NICHOLSON 
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T he heads of the City Dionysia, 
the Grecian playwriting com¬ 
petition that pitted Aeschylus 
against Sophocles and can be 
considered the original Oscars, had a rule: 
no original characters. Instead, the best 
creative minds of a generation—or, really, 
a millennium—exhausted themselves 
finding new spins on, say, Medea. When 
Euripides rebooted the child-murderess as 
an empathetic immigrant, audiences were 
so scandalized they voted him last place. 
Formula trumped freshness. Sitting in a 
movie theater 2,500 years later, watching 
men named Apollo and Adonis pummel 
opponents like the first Olympic boxers, 
the past has never felt more present. 

Ryan Coogler’s Creed is set in Philadel¬ 
phia, the Mount Olympus of movie box¬ 
ing, where Adonis “Hollywood” Johnson, 
illegitimate son of Apollo Creed, pilgrim¬ 
ages to learn footwork from that legend¬ 
ary oracle, Rocky Balboa, played as ever 
by Sylvester Stallone, who launched the 
series in 1976 as an underdog actor/writer. 
Back then, Stallone was obsessed with 
creating his own mythology: He was the 
stubborn visionary who had only $106 in 
the bank when he turned down a six-fig¬ 
ure deal to give the lead in Rocky to Burt 
Reynolds. Now, supposedly, he’s here to 
pass the gloves to rising talent Michael B. 
Jordan and become his Burgess Meredith- 
like mentor. But after seven rounds as the 
Italian Stallion, Stallone can’t let go of the 
spotlight—even though he barely has a 
handle on his own character. His Balboa 
has been Xeroxed too many times; he’s all 
blurry around the edges. The once-hyper- 
specific lug who doted on turtles still has 
the fedora and clear plastic glasses—he 


even still has the turtles—but now he 
comes across as a generic old man who 
reads the newspaper, complains about 
his back and is befuddled by technol¬ 
ogy. When Adonis uploads his jumprope 
routine to the cloud, Rocky is mystified. 
“What cloud?” he grunts, looking at the 
sky, a joke that could pop up in any movie 
about any retiree (and probably will). 

Rocky also clearly doesn’t have Face- 
book because he’s astonished to learn that 
Apollo Creed had a child, even though 
Creed’s widow, Mary Anne (Phylicia 
Rashad), adopted Adonis, his secret son, 
out of foster care in 1998 and raised him 
in his dad’s mansion. Adonis goes by his 
estranged birth mother’s name, Johnson, 
but he’s hungry for a new family. The kid 
calls Rocky “uncle,” and though they’re 
near-strangers, the term fits. Even to us, 
Rocky is just a vague figure who shows up 
every decade or so around the holidays. 

The movie around him is just as 
vague. After his 15th win at a slum club 
in Tijuana, where his opponents are so 
rinky-dink that he unties his gloves before 
the referee counts to siete, Adonis quits a 
vague white-collar job (insurance? bank¬ 
ing? law?) to go pro. Why? prods Mary 
Anne. He’s rich, not desperate or dumb. 
Adonis can’t answer, and neither can the 
film, which vacillates between believing 
he needs to prove himself as an individual 
and framing boxing as an inheritable dis¬ 
ease. (At night, Adonis projects YouTube 
videos of his father’s fights on the wall 
and boxes the man he never met.) The 
script squeezes in three other father-son 
fighter pairs—despite the existence of 
Laila Ali, the only daughters are female 
extras sweating in the back of the gym, a 


slight progression from the ’70s. Yet when 
Adonis turns to these men for training, 
they refuse because his daddy died. Is 
death-by-Dolph Lundgren genetic? 

Creed exists in a shadow world of deja 
vu. Adonis visits the Rocky statue, wears 
familiar gray sweats and prods Uncle Bal¬ 
boa about the fight from Rocky III almost 
as if he’s a fan of the films. He sleeps next 
to Paulie’s old porn magazines and, as in 
Rocky IV, preps to fight an international 
bad boy on foreign soil. With the script’s 
emphasis on dynasty, it makes sense 
the villain, “Pretty” Ricky Conlan (Tony 
Bellew), is English. Yet, as the provenance 
of an evocative rival, Liverpool is no Cold 
War Moscow, though Coogler does his 
best to amplify stereotypes. Conlan and 
his manager scheme in front of parlor 
fireplaces and host the press conference 
in a palace that Adonis gasps at: It looks 
like an art museum. (Which makes you 
wonder if during all those years running 
up the Philadelphia Museum of Art steps, 
did Rocky ever go inside?) 

When Stallone wrote Rocky, he wasn’t 
a boxing fan. Original director John G. 
Avildsen hated the sport. Accordingly, 
Rocky was a boxing movie that was about 
everything but: opportunity, loserdom, 
loneliness. Creed is just a boxing movie. 
Adonis gets the same character beats—a 
romance with a Medusa-haired siren 
(Tessa Thompson), a too-soon big fight, his 
own fading mentor, three workout mon¬ 
tages—but the film itself is just a drumroll 
for a young warrior who only wants to win. 
The interesting wrinkles in the Adonis 
character go mostly unexplored, such as 
his abusive early childhood and torn feel¬ 
ings about his cheating father. Even his 


rich-kid background, which matters so 
much to everyone else, barely registers 
once Adonis moves to Philly to slum it. He 
unpacks his Nike collection in a cheap stu¬ 
dio and instantly blends in with the ’hood. 

Creed wants all of the Rocky drama but 
invests in none of the smarts. Rocky told 
us the biggest fight was a man against 
himself—and the movie meant it. Here, 
the characters have silly personal fights 
more pointless than the ones in the ring. 
Even the boxing matches are easily dis¬ 
tracted. Coogler likes to use swirling sin¬ 
gle takes, which feel visceral and fright¬ 
ening—Creed’s battle against Leo “The 
Lion” Sporino (Gabe Rosado) is a literal 
knockout—but missteps by keeping the 
camera so close we often can’t even see 
the fighters’ fists. He’d rather pan over to 
look at blood spatters, ice buckets, bikini 
girls, anything but the ring. 

Meanwhile, 69-year-old Stallone 
pulls focus in the background, coughing 
dramatically like a Victorian heroine. If 
Rocky’s own mentor Mickey was sick, the 
old salt would crawl off like a sick cat. But 
Stallone has always and will always loom 
over his franchise. When Adonis seizes 
a moment to seduce Thompson’s Bianca 
on Rocky’s couch, the camera pans over 
to end the scene on Balboa’s disapprov¬ 
ing turtle. It’s the kind of goofy, personal 
choice the film could use more of, but it 
also made me shiver. Even Rocky’s pets 
will outlive us all. 

CREED 

was directed by Ryan Coogler; written by 
Ryan Coogler and Aaron Covington; and 
stars Michael B. Jordan, Sylvester Stallone, 
Tessa Thompson, Phylicia Rashad, Andre 
Ward and Tony Bellew. 
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OPENING 

CREED see "Adonis Bound" page 23. 

THE GOOD DINOSAUR The Good 
Dinosaur is another episodic growing-up 
adventure story, here copy-pasted over 
with the one kid obsession yet to be given 
Pixar's feature-film treatment. Still, the 
vistas are gorgeous, and the setup is 
clever—and certain to upset creationist 
types. Underpinning the usual hero's-jour- 
neyjazz is an alt-history what-if. Sixty-five 
million years ago, we're told, the asteroid 
that killed the dinosaurs got knocked 
slightly off course, whizzing close enough 
to Earth that it briefly dazzles some 
munching diplodocuses. The story kicks 
in millions of years later, The Land After 
The Land Before Time. Dinos have thrived: 
They've developed agriculture, language, 
home-building, chicken-rearing, and the 
techniques of lesson-oriented parenting. 
Apatosaurus runt Arlo is born with two 
siblings to kindly farmer parents—Mom 
and Dad till their cornfields by nosing 
their sauropod faces into the dirt and 
nudging forward. How these hand- and 
finger-free lizards erect a stone silo is 
a mystery that the momentum-minded 
Pixar can't be bothered with—instead, 
it's in a rush to subordinate this sci¬ 
ence fiction Earth to a standard-issue 
Disney plot in which a young'un gets 
separated from family and then comes of 
age by almost dying lots of times. Soon, 
young Arlo faces tragedy and is lost in 
the wild, eager to get back home to his 
mother—and to prove himself mighty and 
courageous like his father. You'll probably 


cry a little, but you might nod off, too. 

One curiosity: This movie has a sharper, 
crazier psilocybin freak-out than the 
'shroom-fueled The Night Before. When 
this comes on at your family Thanksgiving 
next year, keep an eye peeled. (PG) Alan 
Scherstuhl. Countywide. 

ONGOING 

GOOSEBUMPS To its credit, Rob 

Letterman's bumptious comic celebration of 
the impossibly popular Nineties kiddo fright 
novels by R.L. Stine spends more than half 
its running time bending itself to the spirit of 
Stine, rather than cramming Goosebumps 
into the studio tentpole template. Even 
when going for scares, Stine's work has 
always been smart about its silly dumb¬ 
ness. It's sly, self-aware, jovial—an adjec¬ 
tive he appended to his name on the covers 
of books such as 101 School Cafeteria 
Jokes. Like the Goosebumps books, or like 
some childproofed version of the mov¬ 
ies Joe Dante used to make, the movie 
crams much of creepshow history into an 
Acme-brand woodchipper and then blasts 
it all into your face. But before the may¬ 
hem—involving a hovering death poodle, a 
car-spearing praying mantis, and the best 
onscreen iteration yet of murderous garden 
gnomes— Goosebumps is patient and 
witty in its setup, even risking moments of 
beauty. Dylan Minnette plays a high school 
hunk freshly moved to Delaware, where 
he's immediately smitten with teen neighbor 
Hannah (Odeya Rush), who peers from a 
darkened window. Jack Black quickly turns 
up as Hannah's mysterious father, warning 


Hunk Boy never to come near his daughter, 
but for once he resists going over the top, 
at first playing the heavy and then—in a 
meta twist that delighted me—an amus¬ 
ingly vain artist. I'm being vague, because 
Goosebumps boasts twists I'm glad I had 
no idea about, going in. Sadly, though, the 
revelation of the biggest and riskiest of 
these is the movie's peak, building to some 
uproarious mocking of Stine himself, and 
too much of the film's balance is given over 
to the usual CGI fantasy mishegoss. (PG) 
Alan Scherstuhl. Countywide. 

THE HUNGER GAMES: 

MOCKING JAY-PART 2 With 
the spectacular The Hunger Games: 
Mockingjay - Part2, the best in the series, 
Jennifer Lawrence closes out the franchise 
that made her the biggest star of her gen¬ 
eration. Since The Hunger Games started 
in 2012, she's starred in four of them and 
only six of everything else. Luckily, those 
other films took her to the Academy Awards 
twice, which makes the 25-year-old the face 
of Hollywood's two career tracks: block¬ 
buster royalty and the prestige nominee. 

But with the franchise's powerful climax, 
Lawrence has managed to align her parallel 
Hollywood lives and reinvent the prestigious 
popcorn flick, a crowd-pleaser with intelli¬ 
gent class. The series is no longer primarily 
interested in just one girl's survival—and, 
thankfully, it's barely engaged with the 
love triangle that author Suzanne Collins 
had to flog to keep fans interested until 
she reached her real goal: Mockingjay s 
large, cynical questions about sacrifice 
and success. (Which, in book form, were 
almost too dense—the filmmakers were 
right to divide the last volume in two.) In the 
first Hunger Games film, we were simply 
meant to care whether Katniss Everdeen 
won. Three movies later, as Katniss helps 
Alma Coin (Julianne Moore) defeat the 
Capitol and destroy President Snow (Donald 
Sutherland), the series has become about 
how horrible it can be to win. It sticks us in 
that brutal stretch of a war where everyone 
knows the imminent outcome, but half will 
have to die to accomplish it. In victory, 
Katniss' friends aren't much better than her 
foes. In her name, rebels cheer the Snow- 
allied District 2's civilian dead just as TV 
audiences once cheered the Hunger Games 
arena. "Sometimes killing isn't personal," 
advises heartthrob Gale (Liam Hemsworth). 
Katniss is aghast. Isn't that even worse? 
(PG-13) Amy Nicholson. Countywide. 

LOVE THE COOPERS What a difference 
a comma makes—or would make, in the 
case of Jessie Nelson's lumpy, wretchedly 
unfunny Love the Coopers, whose title 
commands us to love people it's impos¬ 
sible even to like. Diane Keaton and John 
Goodman head up a family that's supposed 
to be delightfully dysfunctional but is really 
just a clutch of ill-conceived characters 
forced into sub-sitcom situations: Son Ed 
Helms is a deflated, divorced dad who's 
been hiding his joblessness from his family 
for months; daughter Olivia Wilde feels 
misunderstood by her parents and acts 
out like an unbearable two-year-old. To 
make things extra-complicated, Mom and 
Dad are planning to separate just after 
the Christmas holiday—they can't take 
it anymore, and by the end of Love the 
Coopers, neither can we. There are one 
or two places where the picture almost 
ignites: Alan Arkin plays the family's gruff- 
love granddad, who has befriended a diner 
waitress (Amanda Seyfried)—atone point 
he tells her that he feels closer to her than 
to anyone else, and their tender kinship is 
the most believable element of the movie. 


Otherwise, if you've been wishing and 
hoping for a movie in which June Squibb— 
here playing a dementia-riddled relative 
named Aunt Fishy—shows her underpants 
yet again, you'll love Love the Coopers. For 
the rest of us, to know them is to hate them. 
(PG-13) Stephanie Zacharek. Countywide. 

THE NIGHT BEFORE Credit hit-and-miss 
holiday comedy The Night Before for the 
courage of its dick-pic convictions. The 
first couple hit the screen as the usual wan 
transgression, like the filmmakers believe 
there's still Margaret Dumonts around 
to gasp. But for once the movie camera 
doesn't shy away from what our real-life 
cameras see so often. Seth Rogen doesn't 
either. The Night Before stars the game-for- 
anything near-adult Rogen of Neighbors, 
who was up for jolly stream-crossing 
watersports with Zac Efron, and not the 
shrill, sour oaf behind The Interview. His 
schmo here is flattered and impressed 
when, tripping on mushrooms, he gets 
texted a surprise junk shot. After a couple 
of admiring responses, and a couple more 
dicks, Rogen (let's not bother pretending 
his characters' names matter) gets asked 
if he'd like to handle it. Rather than blanch, 
he beams. That's a sort of one-act illustra¬ 
tion of the tension in all Rogen's comedies: 
If his characters so relish the company 
of men, why not go whole hog? But it's 
not exactly funny. In fact, it was only The 
Night Before's fifth or sixth dick that got me 
laughing, the one where it's a scene's giddy 
capper, played like yet another gotcha 
celebrity cameo. That run of jokes is The 
Night Before in essence. Here's a cohort 
of likable guys—Anthony Mackie and 
Joseph Gordon-Levitt—doing the things 
you expect in Rogen films: hanging, laugh¬ 
ing, toking, rapping old songs, learning life 
lessons already learned in other Rogen 
films. At first the laughs are Hangover III- 
spare and the picture is too shambling to 
lunge for them. But these leftovers warm 
up eventually, with the usual setups at last 
developing some winning variations. (R) 
Alan Scherstuhl. Countywide. 

THE PEANUTS MOVIE Yes, its 3 D 
computer animation, and yes, it shows us 
more of the face of Charlie Brown's Little 
Red-Haired Girl than you ever thought you 
would see. But the news, for the most part, 
is good: The Peanuts Movie is much closer 
in spirit to Charles Schulz's half-century 
comic-strip masterpiece than, say, new 
episodes of The Simpsons are to the spirit 
of Matt Groening. The story—concocted 
by Craig and Bryan Schulz, sons of Charles, 
and Cornelius Uliano—is low-key Schulz 
stuff involving crushes, ice-skating, book 
reports, a school dance, and all the anxiety 
such everyday life stirs in our hero. Lucy 
rhapsodizes about the nickels she earns 
for her psychiatric advice, the hero mopes 
that nobody likes him, and the film has more 
moments of stillness and sadness than 
you would ever expect from a studio kids 
picture. There's too much WWI dogfighting, 
but that's the same as it ever was. What's 
surprising—even wondrous—is how often 
Schulz's precisely crooked line work informs 
the big-budget gloss. It's there in the tufts of 
dust kicked up by Pig-Pen and the lumpish 
globs of snowflakes. But most importantly 
it's in the faces, in the mouths and eyes 
and Schulzian worry lines, all sketched 
in with the raw expressiveness of pen on 
paper. Congratulations to director Steve 
Martino and his team: When's the last time 
a computer-animated feature showcased 
the power of cartooning ? As for the story, 
the process of adapting Peanuts has been 
that of softening it. Charlie Brown onscreen 



always gets a happy ending, and that's no 
more a betrayal of the strip's honesty here 
than it was in A Charlie Brown Christmas. 
(G) Alan Scherstuhl. Countywide. 

SPECTRE With Spectre— the twenty-fourth 
James Bond picture and the fourth and 
probably final one to feature Daniel Craig 
as 007—director Sam Mendes takes a tip, 
perhaps unwittingly, from Hitchcock, as 
well as from Orson Welles' Touch of Evil: 
The picture opens in Mexico City, with a 
regal, ambitious, Wellesian tracking shot 
that begins in the midst of a Day of the 
Dead parade and eventually finds its way 
to Craig's Bond, standing in the crowd. He's 
wearing a holiday-appropriate costume, a 
sexy-threatening skull mask and a black 
topcoat with a silkscreened skeleton's 
spine winding up the back. There's a 
masked beauty on his arm, but who's look¬ 
ing at her ? The camera trails the couple 
as they trek through the reveling masses, 
and it's impossible to take your eyes off that 
spine, a sensuous, rippling, imaginary X-Ray 
of the man beneath. We don't really need to 
see through Daniel Craig's clothes, because 
eventually he does take at least some of 
them off. But dressed or un-, he's the chief 
pleasure to be had in Spectre, along with 
the joys of gazing at the feral-flower beauty 
of Lea Seydoux (as Madeleine Swann, the 
headstrong psychologist Bond falls for), 
Monica Bellucci (who appears only briefly, 
as an Italian widow in a merry widow), and 
the radiant charmer Naomie Harris (who 
again plays MI6 administrative assistant 
Miss Moneypenny). Spectre on the whole 
is gorgeous, but there's enough plot here 
for six movies, and the picture groans under 
the weight. Still, if this really is Craig's last 
go-round in a 007 dinner jacket and bow 
tie, let's make the most of it by objectifying 
his beauty to the max. (PG-13) Stephanie 
Zacharek. Countywide. 

THE 33 How do you dramatize the unthink¬ 
able? On Aug. 5,2010,33 Chilean miners 
were trapped when the 100-year-old gold 
and copper mine in which they were work¬ 
ing collapsed around them. For weeks, no 
one knew if they were alive or dead. But 
69 days later, after a team of international 
drilling experts had worked around the 
clock, every one was brought safely to 
the surface. The 33, directed by Patricia 
Riggen, makes a valiant effort to tell this 
harrowing story onscreen, and there are 
moments when every shifting plate clicks 
right into place. In the end, though, the pic¬ 
ture stumbles, and it may not completely 
be the fault of the filmmakers. Unless you 
drastically alter the details of real life, they 
don't always translate meaningfully to the 
screen. But at the very least, The 33 errs 
on the side of honorability in telling the 
men's stories. Riggen takes great care in 
setting the scene, underscoring just how 
much these dirty, dangerous jobs mean to 
these men, among them Dario (Juan Pablo 
Raba), an alcoholic who has become 
estranged from his only family member, his 
sister, Maria (Juliette Binoche, in a stock 
earth-mother role), and Edison (Jacob 
Vargas), a jovial Elvis impersonator. The 
picture was filmed in the Atacama Desert, 
just kilometers away from the actual mine; 
cinematographer Checco Varese captures 
the rugged, dispiriting beauty of the place, 
all golden and dry, like a forgotten planet. 
The action toggles between the story of 
the trapped men below and the families 
and rescuers waiting and working above; 
ironically, one of the chief problems with 
The 33 is that when we're above ground, 
we long to be below, with the men. (PG- 
13) Stephanie Zacharek. Countywide. 
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Bodies, Bodies Everywhere 

Grand Central Art Center takes on the massacres of our time, local and international 

BY DAVE BARTON 



COURTESY GRAND CENTRAL ART CENTER 


’ve just finished getting in an argu¬ 
ment with a friend on Facebook 
about Syrian refugees. He’s not good 
at it, has a tendency to shut down and 
wave his hand dismissively. I have a ten¬ 
dency to repeat my argument ad nauseam 
until it becomes badgering, so even raising 
our voices at each other is something to be 
avoided. He has been posting increasingly 
fearful memes and videos that suggest 
what happened in Paris is going to happen 
here. I believe the U.S. should be more like 
the European Union and have less restric¬ 
tive immigration policies. We disagreed, 
got angry, and now we’ve stopped talking. 

Terrorism arguments aside, to me, the 
deeper question is whether our country- 
one that has its share of strained psyches, 
easy access to guns and lack of adequate 
mental-health care—can provide a home 
for the even-more-precarious emotional 
states of people escaping bombardment 
and bloodshed. Curator John Spiak’s lat¬ 
est moving installation at Grand Central 
Art Center—Aida Sehovic and Leonard 
Correa’s unique collaboration, “Unfin¬ 
ished Conversation: Reconstructing the 
Invisible”—examines the idea that trauma 
lingers for many years, even decades, that 
it’s something that may never go away. In 
an individual or a community. 

Correa is a longtime Santa Ana forensic 
investigator, and the decades he spent 
collecting evidence of death and destruc¬ 
tion has taken its toll, with more than 
a few of the bodies and circumstances 
behind the murders he has seen staying 
with him. While the photographs hanging 
in the gallery seem innocent enough—a 
neighborhood street with a canopy of tree 
limbs shading the sidewalk, fallen leaves 
dusting the pavement; a panaderia adver¬ 
tising pan dulce; a quiet freeway ramp; 
red-brick warehouses near the Santa Ana 
water tower; a black-and-white picture 
of an underground parking structure, the 
concrete stained and marked by years of 
tires and leaked oil; aging apartments, the 
paint flaking and windows barred, a pair 
of bicycles chained to the fence—each car¬ 
ries a sense of foreboding. 

I can’t say whether the ominous feel¬ 
ing is because I read the curatorial notes 
before I started and gathered pretty 
quickly that there were corpses attached 
to the locations or because there aren’t 
any people in the photos and the fraught 
sense of missing humanity set me off. 

Near the last of the pictures is a glass case 
holding snapshots of each site (different 
angles ... perhaps even different years?) 
with a handwritten note below each one 
citing details of the case: mostly homi¬ 
cides, save one hit-and-run accident that 


killed an entire family. The details are a 
mix of the human and the monstrous: a 
man pours too much cream in his coffee, 
bends down to take a sip, and two men 
walk in and kill him as he’s leaning over; a 
young boy is mistaken for a gang member 
and shot, rides his bike home, wounded, 
and dies on the sidewalk in front of his 
family; a Grand Theft Auto -inspired 
series of murders and carjackings that 
ends with a suicide; a love triangle, with 
the new boyfriend ending up dead in the 
street. Mercifully enough, there aren’t any 
photos of the bodies—we’ve seen enough 
of those recently, from Nigeria to Paris 
to Beirut. The pieces themselves offer 
just the briefest of details, coolly noted, 
scratched out, not always easy to read. 

In another case, more pictures: a boxy 
apartment complex, clothes drying on a 
balcony, a lone figure standing in the car 
park. It’s the same picture, all different 
sizes, each inked with a silhouette. Watch¬ 
ing Sehovic’s video of her parents leafing 
through a photo album subtly reveals the 
individuals behind the silhouettes. As 
they talk about leaving their home during 
the Bosnian Civil War—the video screen 
in the gallery leaning against the floor as 
though it were abandoned in a rush—the 
artist’s mother tells how she fled to Tur¬ 
key with the children, worrying about 
whether her husband would make it out 
alive; the sense of helplessness her father 


had when he handed over his house keys 
to someone who’d kill him if he didn’t; 
the reunion and eventual immigration to 
America. We never see her parents’ faces, 
just a hand scratching out a floorplan of 
what was left behind, nervously massag¬ 
ing another hand or lifting a cigarette 
from an ashtray. As personal as the piece 
is, not putting a face onscreen here uni¬ 
versalizes the story and makes it ours. 

Those moments hang on as you pass 
through the exit doors, but it’s in the foyer 
that yet another piece hits you. Not asso¬ 
ciated with Correa and Sehovic’s instal¬ 
lation, Joseph DeLappe’s tender Liberty 
Weeps seems made for the moments of the 
past few weeks, a brilliant rebuke to the 
shameful vote from the House of Repre¬ 
sentatives and the callousness of the may¬ 
ors in many of our southern states. It’s an 
unexpectedly moving cardboard sculpture 
of the head and shoulders of the Statue of 
Liberty, her face hidden in her hands, dis¬ 
traught over what she has seen. 


"UNFINISHED CONVERSATION: 
RECONSTRUCTING THE INVISIBLE: 
AIDA SEHOVIC IN COLLABORATION 
WITH LEONARD CORREA" 

at Grand Central Art Center, 125 N. 
Broadway, Santa Ana, (714) 567-7233; www. 
grandcentralartcenter.com. Open Tues.- 
Thurs. & Sun., 11 a.m.-4 p.m.; Fri.-Sat., 
11 a.m.-7 p.m.Through Jan. 10, 2016. Free. 


TrendZilla 

» AIMEE MURILLO 

Enamel Pins 
Now In! 

U nless you wanted to rep your veteran 
status, political party, favorite sports 
team, Disney fanhood or membership in 
fraternal organizations, enamel pins have 
never particularly been a fashion trend. But 
somehow, the colorful, embossed metal- 
alloy pins have become the accessory of 
the moment, appearing everywhere on 
Instagram and Etsy. Wearers can sport 
their offbeat, quirky side by showing off 
their love for, say, Beavis and Butthead, ice 
cream cones, Frida Kahlo, cartoon char¬ 
acters or other pop-culture totems. And 
for the artists designing them, the pins add 
new dimension to their one-off creations in 
a way that appeals to a wider audience. 

They are cheap to produce, buy and 
ship, which partly explains how they're 
popular for both consumer and artist. 
"The majority of people I talk to prefer 
limited-edition pieces, and I believe that's 
the reason why patches and lapels have 
been getting popular," says local artist 
Tristan Cruz. "It's a new trend that allows 
artists to convey their work in a whole 
new medium." Cruz tookthe plunge 
into the enamel-pin craze with his "Ned 
Flounders" creation, and he along with 
illustrators such as Sara Lyons, Robin 
Eisenberg, even our own Luke McGarry 
have converted their original drawings 
into wearable works of art. 

The brand with the largest variety of 
artist pins is Valley Cruise Press, which 
boasts an array that includes poodles 
wearing-sunglasses, pineapples, E.T., 
emojis, switchblades and skulls. Toy 
company Kidrobotwill even release its 
"Pricks" line of pins in February 2016. 

"It's definitely changed my line of work 
and helped me reach a whole new audi¬ 
ence," says Cruz. "There's a huge market 
out there of people who love to buy pins so 
they can keep them as collector's items. It's a 
trend that's not going away anytime soon." 

These days, if you want to design your 
own pins, you can through websites such 
aswww.madebycooper.com or www. 
pinmart.com. Or if you just want to buy 
'em local, check out the cool inventory at 
Fullerton skate shop Programme Skate & 
Sound (2495 E Chapman Ave., Fullerton, 
714-798-7565; programmehq.com). 

AMURILLO@OCWEEKLY.COM 
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Tattoos 


Thea Fear brings her no-beef background to Stanton 


T hea Fear didn’t grow up poor, 
didn’t grow up a chola or have 
any type of rough time that the 
popular imagination likes to 
associate with those in the tattoo life. Her 
dad was a police officer, and her mom had 
a master’s degree in business. 

“My parents were strict, and they told 
me they didn’t want me to do art for a liv¬ 
ing,” Fear says. “I went to [Arizona State 
University] for journalism, but I dropped 
out and moved to San Francisco.” 

There, Fear began waiting tables at her 
aunt’s restaurant. One of her customers 
offered to teach her how to tattoo, but after 
just one session, he flaked out on her. Fear 
was eager to learn more, though. “I told 
my dad on my 19th birthday that I wanted 
to tattoo, so he bought me a kit,” Fear says. 
“I tattooed myself and a couple of other 
guinea pigs. I even got another apprentice¬ 
ship, but that one didn’t last, either.” 

In the late 2000s, Fear had trouble find¬ 
ing an apprenticeship, desperately going 
from shop to shop. With nowhere to go in 
the Bay Area, Fear journeyed back to the 
desert to continue her training. 

After two years of working in shops in 
Phoenix, Fear moved to OC, where she 
landed a job at Garden Grove’s Saints and 
Sinners Tattoo, where she worked along¬ 
side some of the area’s best young artists, 
including Chelsea Jane. 

Over the next four years, Fear developed 
her own style and clientele. Eventually, she 
decided the storefront life wasn’t for her, 
so she opened a private studio in Stanton. 
“I loved working at a shop where every¬ 
body gets along like family, but sometimes 
I felt like an employee, and that wasn’t 
what I wanted,” Fear says. “A lot of street 
shops are based on money. I’ll do whatever 
someone wants me to do, but it gets repeti¬ 
tive to just do infinity signs all day.” 


Under 
Their Skin 

» JOSH CHESLER 

Running your own studio is a daunting 
task for a young tattooer, but it’s one Fear 
embraces. She enjoys handling everything, 
and having her own space allows her to 
work on her terms. Of course, there’s one 
negative: “I like the challenge of working on 
my own, but I do miss working with other 
artists,” Fear says. “I mainly get to meet 
people at conventions now. It’s cool because 
I have friends in all areas of the world, 
and it’s also cool to see everyone working 
together as a community instead of every¬ 
one trying to make a living on their own.” 

Fear also enjoys the wide range of 
people who come into her studio to be tat¬ 
tooed. Her work ranges from traditional to 
black and gray to more illustrative pieces. 
And many of Fear’s clients aren’t necessar¬ 
ily folks you’d expect to be heavily tattooed. 

“It’s not just gangbangers and bikers 
anymore,” Fear says. “I tattoo lawyers, 
doctors, business owners—all different 
people I never would’ve met. People 
should be able to do whatever they want 
to their body. I get to hear their stories, 
and it opens my eyes to their lives.” 

As for her own story, Fear doesn’t mind 
lacking the hardcore prison time and 
street cred that some of her peers boast. 

“I grew up lucky,” Fear says. “My par¬ 
ents could provide me with everything I 
needed, and they also gave me the work 
ethic to do this. The end result is a person 
who is doing what she loves to do.” 

For more info or to schedule an appointment , 
visit www.theafear.com. Instagram: @theafear. 











































OC Weekly is excited to introduce Orange County’s biggest 
brunch event, Fresh Toast! With food from 40 local restaurants 
curated by our editorial staff, drink samples, a bloody mary 
competition, live music & pop-up shops, this will be one 
weekend brunch you won’t want to sleep through! 

Our exclusive presale starts 

DECEMBER 3RD AT 10AM 

Get your special access code only found in our 
free e-newsletters or social media posts. 

OCWEEKLY.COM/SIGNUP 


WEEKLY 


#FRESHTOAST 


[mmlty [XhtAMiA, 
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FEBRUARY 27TH 
IIAM -2PM 
NEWPORT DUNES 


S/uuie/v biteb/Mvided ty: 

C4 Deli: The Cure for the Common, Cafe Calacas, Euro Caffe, James Republic, Las Brisas, Memphis Cafe, Old Vine Cafe, Outpost Kitchen, 
Pandor Artisan Boulangerie & Cafe, Plums Cafe, SOCIAL Costa Mesa, The Trough Sandwich Kitchen, Ways & Means Oyster House & more! 


WANT TO PARTICIPATE? 

Email marketing@ocweekly.com 



Benefiting the 

Ben Carlson Foundation 
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milSiOlartists sounds shows 



The Metalheads and the Mastermind 


Producer Steve Evetts serves as Incite’s sonic shepherd 

BY RACHAEL MATTICE 


I t’s a humid Halloween night in 
Garden Grove, and Phoenix-based 
groove-metal band Incite are finish¬ 
ing a monthlong recording stint for 
their fourth full-length album at producer 
Steve Evetts’ Omen Room Studios. Nes¬ 
tled in a business-park setting away from 
the cramped street traffic, Omen Room is 
stuffed with Marshall amps, a smattering 
of classic punk-rock vinyl, the smell of 
wooden instruments and lingering canna¬ 
bis smoke trails from the quartet of metal¬ 
heads taking a recording break outside. 

While vocalist Richie Cavalera, bass¬ 
ist Christopher “EL,” drummer Lennon 
Lopez and guitarist “Dru Tang” Rome 
decompress from the heavy and aggres¬ 
sive compositions for a few minutes, 
Evetts sits at the soundboard, meticu¬ 
lously finalizing details on the next 
chapter in the young band’s musical dis¬ 
cography, which includes the albums The 
Slaughter, All Out War and Up In Hell 
Although Incite have gotten note¬ 
worthy accolades and acquired many 
ties within the metal community, their 
presence is still relatively unknown. 
Evetts—who has produced accredited 
albums from metal frontrunners includ¬ 
ing Warbringer, Dillinger Escape Plan and 


Southern California’s Suicide Silence— 
could hear the band’s potential in their 
first three albums. “I really liked Richie’s 
vocals, what the band is about and their 
style of music,” says Evetts, who retains a 
hint of a New Jersey accent despite many 
years spent on the West Coast. “It’s more 
about teaching them to unlearn a lot about 
what they knew and reteach them a new 
process. Music production today sounds 
like background noise to me; it’s very ster¬ 
ile and homogenized and it doesn’t make 
you feel anything. Music needs to inspire 
and evoke emotion, especially metal.” 

In Jersey, Evetts got his start in the 
music-production industry by working 
with low-budget punk-rock bands and 
making records in a matter of weeks. 

With decades of craftsmanship and 
numerous clients stacked on his resume, 
including some pop/punk groups, he 
chooses projects he fully stands behind 
and knows which elements to highlight 
for each band to bring their albums to the 
next tier: indestructible. 

“It’s definitely about strong vocals and 
drums; everything needed to be a lot more 
cohesive,” says Evetts. “Richie was singing 
every day with the band in preproduc¬ 
tion and working in parts to fit the music. 


Everything is supposed to feed off every¬ 
thing else, and we did it the right way, 
which is organically and not ‘cutting and 
pasting.’ I think it’s going to translate.” 

Incite’s Minus Head Records label 
mates All Hail the Yeti and SiriusXM 
Radio host Jose Mangin are special guests 
on the album, adding flavor to ramp up 
the ferocity even more. 

After an adequate break from the 
instruments and guttural vocals, Incite’s 
members head upstairs to grab a seat in an 
Omen Room lounge area, directly in front 
of a small wall painted with a colorful 
Aztec-style demon. The men live across 
the southwest—from Texas and Arizona 
to Huntington Beach—but their bond has 
grown immensely over the past few years 
as the band’s lineup solidified, bringing a 
consistent style to the previous record and 
the expected, still-unnamed 2016 release. 

“Being the second time around for us 
is cool, and we really got to feed off each 
other’s musical ideas,” says Cavalera. 
“We’ve really been able to progress on this 
album and have been able to add the gui¬ 
tar and bass solos and monster drum fills 
that we’ve never had before.” 

EL adds, “[Steve] would come between 
us when we were standing around, wait¬ 


ing for each other to queue and start rock¬ 
ing out with Lennon. It fired us up.” 

All four members cite the recording pro¬ 
cess with Evetts as essential to their build¬ 
ing a better collectiveness, adding more 
dimension and creatively coming up with 
ideas that everyone has been waiting for, 
all without sacrificing Incite’s core sound. 

Once the 12-hour days of produc¬ 
ing, looking at the same people and that 
demonic artwork wrap up, the band will 
shift their pent-up energy to prepping for 
a U.S. tour, We Sold Our Souls to Metal, 
with metal brethren Soulfly, Crowbar and 
Shattered Sun. In the New Year, Incite 
will travel to the U.K., followed by full¬ 
blown pit stops in the rest of Europe. By 
the time March approaches, the product 
of Evetts and Incite’s blood, sweat and 
tears will be unveiled to the rest of the 
metal council and community. 

“Playing live is the reward for putting 
in the time at the studio,” says EL, “and 
we’re going to get instant gratification 
because we’re going to jam home, and 
then go balls out.” 

For more info about the band and 

their upcoming tour dates, 

visit www.facebook.com/INCITEband. 
















TUESDAY 12/15 SAUL WILLIAMS, Rayzak Hassam, Philosophy 


SUNDAY 12/20 NAOLI, THROUGH THE ROOTS, Bad Neighbor 


102 PINEAVE LONG BEACH, CA 90802 
VWVW.THEFEDERALBAR.COM 


CITY NATIONAL 

C ROVE 

_ ]_OF ANAHEIM 

714.712.2700 2200 E. Katella Ave. citynationalgroveofanaheim.com 

fPfly ZERO FEES AT THE flOX Off ICE ^ 
OH ALACK fftlDflW 



CITY NATIONAL 


e ROVE 

• OF ANAHEIM ■ 
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LIVE BAND FRIDAY I SATURDAY 9:00 Pl( 

117 Main St. Huntington Beach \ 
I (Across from HB Pier) 

714.960.9996 | PERQSBAR.COM 



A VERY ELECTRIC CHRISTMAS 


November 28 





HOUSEOFBLUES.COM/ANAHEIM 


ANAHEIM 




JANUARY 2 

ON SALE FRI! 


ONES WATCH 

UAiti? 

Times &sr. 


w/ Rose s Pawn Shot 

DECEMBER 4 


dumblonde 

with That Poppy 
december 2 


NICK CARTER 

ALL AMERICAN 

TOUR 2016 


FEBRUARY 26 

ON SALE NOW1 


S3EDLESS 

ARISE ROOTS 
UAL VIBES 
THRIVE 


COMING SOON 


12/3 FAYUCA 

12/6 WISEGUYS BIG BAND MACHINE 
12/17 CALI COUNTRY XMAS BASH 
12/18 DILATED PEOPLES 
12/19 THE VANDALS 
12/26 BOINGO DANCE PARTY 
12/27 DAMAGE INC. 

12/29 OZOMATLI 



1/8 QUEENSRYCHE 

1/9 SWEETANDTENDER HOOLIGANS 

1/14-1/16 SUBLIME WITH ROME 

1/17 LUPE FIASCO 

1/20 NEVER SHOUT NEVER 

1/22 THE ADICTS 

1/23 BIG HEAD TODD&THE MONSTERS 
2/19 RICHARD CHEESE 



dti iS 53 ' 


1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO & TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 

VIP PACKAGES & RESERVATIONS | (g) : 714-520-2316 ^ : VIPHOBANA(S>LIVENATION.COM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 
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MONKEY SHOULDER 



DECEMBER 18 


SKI22Y MARS 


LOCATED AT 

248 W. 2ND STREET POMONA. CA 91766 


GiASS?40USE 

200 W. 2ND STREET POMONA, CA 91766 
WWW.THEGLASSHOUSE.US (909) 865-3802 




^ NOVEMBER 25 

NOVEMBER 27 

m 


( DECEMBERS 

DECEMBER 12 

US 

fillip 

JANUARY 22 

. FEBRUARY 20 


immm 


NOVEMBER 28 


DECEMBER 3 


ALONE 

TOGETHER 


GLASS HOUSE RECORD STORE| 


MONDAY - SUNDAY 
12:30PM - 8:00PM 
BUY/SELL/TRADE NEW & USED 
VINYL OVER 10,000 
RECORDS IN STOCK 
WITH NEW ARRIVALS 
OUT WEEKLY 


@theglasshousepomona 

@glasshouserecordstore 

@acerogamilounge 

/theglasshouseconcerthall 

/glasshouserecordstore 


/theglasshouse 
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Healing You Can Hear 

Nonprofit To Write Love On Her Arms bridges the gap 
between music and suicide prevention 

BY JOSH CHESLER 


L ess than a decade ago, you 

couldn’t have a successful emo or 
pop-punk music video without at 
least one To Write Love On Her 
Arms (TWLOHA) shirt. As much as it was a 
nonprofit organization assisting people who 
were struggling with depression and sui¬ 
cide, it was also a bit of a fashion statement. 

As with those Livestrong wristbands that 
have long been forgotten, TWLOHA isn’t 
much of a fashion statement anymore, but 
the movement and message are continu¬ 
ing as strong as ever. At nearly every major 
festival across the country, you’ll find a 
TWLOHA tent selling clothing and offer¬ 
ing support and information to anyone who 
cares to hear it. 

Arguably more than any other organiza¬ 
tion, TWLOHA’s cause has been tied to 
alternative music for the past decade. Chad 
Moses, a member of the organization’s 
music-and-events team, points out that 
even the first words in the group’s founding 
story were a band name, Pedro the Lion. 

“Music’s been at the heart of this wild 
ride since it began in 2006,” says Moses, 
who often mans the TWLOHA tent at 
festivals. “Literally from the first click, 
we’ve been all about music. Music is a place 
where a lot of us run to to make sense in our 
lives. Music is a place that reminds us there 
are things in life worth singing and dancing 
and screaming about. It’s the energy and 
sense of community that music brings out 
that we really hope to carry forward outside 
of the venue.” 

That communal music culture is exactly 
what TWLOHA relies on to spread its mes¬ 
sage around the globe. With only 13 full¬ 
time employees (and a few interns at any 
given time), the nonprofit relies on word of 
mouth and outside influence. Moses cites 
bands such as Switchfoot and Paramore as 


groups that have helped TWLOHA’s mes¬ 
sage go viral on and off the Internet. 

The group’s goal may be to spread aware¬ 
ness and assistance to as many people as 
possible, but when an organization has 
expanded to reach more than 100 countries, 
keeping everything local in specific areas 
can be a challenge. For the Florida-based 
nonprofit, that means breaking things down 
geographically as much as possible. “If you 
go on to our website, there’s a page called 
‘Find Help,’ where you can find resources 
by topic or geography,” Moses says. “We 
have some OC-specific resources there. 

We encourage people to read up on those 
resources because these are places that 
we believe in, that we’ve interviewed and 
invested in over the years.” 

In addition to providing local resources 
for suicide and depression (whether you 
need the help or want to volunteer), Moses 
wants to remind everyone to just be nice to 
and care for one another. “You never know 
what kind of day someone else is having,” 
Moses says. “At the end of the day, it’s okay 
to not be okay, but don’t think for a second 
that you’re in this alone.” 

Although TWLOHA has become so big 
it has been able to donate more than $1.5 
million to supporting its cause and respond 
to more than 190,000 messages, according 
to Moses, none of it would’ve been possible 
without individual people coming together 
to tell their stories and work through what 
they’re facing. One of the primary goals 
of TWLOHA, Moses says, is to encourage 
more people to tell their stories. 

“We just want to tell people that your 
life matters, that your story is important,” 
Moses says. 

More information on TWLOHA’s OC 
resources can be found at twloha.com. 






































A/et&e&t Cltifa 


IN ORANGE COUNTY 


GentlemenS 


9:00 pm Wed. 11/18 • 11/25 • 12/2 • 12/9 • 12/16 




Domestic Drafts 5pm-9pm 


$3.50 Mexican 
$5 Tequila 


lAfwlVeaKeSaatPi 


$6 Domestic Pitchers 


Wus Stcp[llnu$& 

$4 Jager & $4 Firel 
$3 Domestic Draft 


Monday - Sunday: 11 am - 2 am 
http://601oc.com/ 

601S Raymond Ave, Fullerton, CA 92831 
(714)871-7390 



mmPAmoim&HbWJMm 


Domestic Pints: $3.00 I Well Drinks $4.50 
Shots: $5.00 | Select Wine: $4.25 


Live Trivia “Live "Bands 



!Mondays at 7PM Tues-Sun 


>orts on 14 Screens free (Pool Wednesdays 



"OBSERVATORY 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 • 


VVV\ A A f\j . J\J \y\AAA. 




WITH SPECIAL GUEST 

JONNY TWO BAOS 


ALL AGES i DOORS /PM I $25 


BRIANFALLON.NET Q ©THEBRIANFALLON 


For full listings of shoy/s visit ObservatoryOC.com 


o 

n 

t 

m 

m 

* 

h 

o 

2 


31 


CONTENTS THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE I*HUM CLASSIFIEDS NOVEMBER 27-DECEMBER 03, 2015 















































LOOKS LIKE A YOUNG 
BRETT FAVRE . . . 
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Not valid on sale items, 
previously purchased items 
or with any other discount 
or promotion. Not valid on 
Leio or W e-Vibe products. 
Only one coupon may be 
redeemed per person. 


20 %°" 


ANY PURCHASE 
OVER $25 

Present this ad for discount. 
EXP. 12/10/15 


PiNK K>lT® 


YOUR ONE STOP 
SHOP FOR: 

SEXY LINGERIE (S-XXXXL) 
BACHELORETTE PARTY SUPPLIES 
ADULT TOYS & NOVELTIES 
LOTIONS & EDIBLES 
SEXY SHOES 
XXX DVDS 


[>V» 


l f 
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UPCOMING SEX EDUCATION EVENTS 


HEAT THINGS UP THIS WINTER 


HOW TO PERFORM A WORLD CLASS BLOWJOB: 12/3 @ 7:15PM 


In this workshop you will learn tips and techniques for amazing handjobs and blowjobs! 


This is our most popular workshop and always sells out! Register early! 


Space is limited! Workshops are $10 per person, or $ 15 per couple when prepaid in advance. 
If space is available, tickets are $20 per person at the door. 


17955 SKY PARK CIRCLE, SUITE A, IRVINE • 949-660-4990 
STORE HOURS:MON - SAT 11 AM - 7PM • CALL FOR DIRECTIONS TO STORE! 


SPAWNS 

BLACK FRIDAY 

BUY 1 GET 1 FREE DVD* 

(OF EQUAL OR LESSER VALUE) 

25% OFF 

ALL TOYS, NOVELTIES, 
LUBES AND LINGERIE* 

(NOT VALID WITH ANY OTHER DISCOUNT OR PROMOTION) 


FREE 


MENS OR WOMENS TEE 

WITH A $50 PURCHASE 


CAN'T MAKE IT IN? 

NO PROBLEM! 
CYBER MONDAY 
(NOVEMBER 30) 

25% OFF ANY ONLINE PURCHASE! 

SPANKYSONLINE.COM 

* EXPIRES 12/1/15 PROMO CODE CYBERMONDAY15 


Open 24/7 | 213 N. Harbor Blvd., Santa Ana, CA 92703 | 714-554-4495 



music » 



f ■ I 

PHOTO COURTESY ISAAC SHEPARD 


The Piano Man 

hen a musician is asked to go before 
the House of Representatives, images 
of angry Parents Music Resource Center hear¬ 
ings of the 1980s are generally what comes to 
mind. But for pianist Isaac Shepard, the situa¬ 
tion couldn't be any more different. The Ladera 
Ranch resident's music has been streamed 
more than 60 million times across the globe on 
Pandora, so it makes sense that the music giant 
would select Shepard to represent them on 
Capitol Hill, where he would explain to elected 
officials how independent artists monetize out¬ 
side the major-label universe. 

Born and raised in Orange County, Shepard 
got his first keyboard when he was 12. He never 
had the formal classical training that someone 
traditionally has when playing New Age music. 
Relying instead on instinct and feel, Shepard 
used his ears to sharpen his musical sense, 
allowing him to flourish without delving too deep 
into music theory. "I always had an interest in 
music," the 37-year-old pianist says. "We grew 
up listening and watching our parents play. My 
dad was a Beatles freak and loved all things 
around there. For piano things, they played sev¬ 
eral of George Winston's albums, and I definitely 
appreciated more of that music based on those." 

Shepard released his first solo instrumental 
album in 1998. But it took about a decade for 
him to stumble into his success. In 2006, he was 
working at Amazon as a lead game programmer. 
During his spare time at home, he created his 
own web-based game, Music Catch, which gar¬ 
nered more than 1 million plays in 10 days. 

The game featured musical notes and beats 
coming across the screen based on the music 
being played. The music was strong enough to 
pique the curiosity of gamers, who wanted to 
know where to find it. Shepard scrambled to 
get his music on all major digital retailers and 
YouTube, which became one of the main places 
where people could hear his output. "I wanted 
to become the go-to place on YouTube for my 
own music, which is pretty ironic," he says. "The 


LocalsOnly 

» DANIEL KOHN 

YouTube portion really brought attention to my 
music in Asia." 

And it's a good thing it did. His most fervent 
fan base is in the Far East. Shepard's piano music 
reached No. 1 on iTunes' New Age charts in the 
U.S., Canada, Taiwan, Spain and Malaysia; No. 3 
on the classical chart in Taiwan; and No. 4 on the 
New Age chart in Singapore. 

Millions and millions of plays later, Music 
Catch proved to be the launching pad Shepard 
needed in orderto leave Amazon and embark on 
his own musical journey. Since 2008, Shepard 
has released six albums, scored several game 
soundtracks and a commercial for Knott's Berry 
Farm and has even partaken in an American 
Music Awards. 

Shepard submitted his music to Pandora in 
2009, and success spiraled out of control—in a 
good way. It's what spurred the Pandora brass to 
invite Shepard to Washington, D.C.,to represent 
independent musicians. He dazzled members 
of the House of Representatives—even having 
a piano moved into the meeting room, which he 
says was a monumental task. 

But seeing his fans' comments on his website 
is what resonates with him the most. 

"I feel like I don't deserve any of this type of 
praise," Shepard confesses. "On my site, there's 
a collection of quotes from fans that I've pulled 
from over the years, and it's crazy to me how 
many times people have said they've cried [to 
the music]. It's overwhelming that this music is 
touching their hearts and their lives in that way." 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly , 3420 Bristol St., 6th Floor, Costa 
Mesa, CA 92626. Or email your link to: 
localsonly@ocweekly.com. 













































FLAMINGO 

SHOWGIRLS 


FREE ADMISSION W/AD 

FULLY NUDE 18+ 

$10 DANCES 

ALL DAY & NIGHT 

HIRING DANCERS ^J^SEFEES 


714.535.0811 1 11am-2am 17 ®tfp© 
618 E. BALL RD., ANAHEIM 

OCFLAMINGOGIRLS.COM 



log onto SAHARATHEATER . XXX 

FOR ROLL CALLS UPDATES S WEEKLY PROMOTIONS 


State College Blvd Suite C 
Anaheim, Ca 92806 


SAHARA_THEATER 


/SAHARATHEATER 







GENTLEMEN’S OLUB 

TOPLESS DANCERS * FULL BAR * SUSHI BAR 


FREE ! 

HALF 

ADMISSION ! 

Off 

ALL WEEK 

ADMISSION 

FROM 12PM-7PM j 

AFTER 7PM 


HAPPY HOUR 12PM-7PM 

MAGIC MONDAY: 

$2 DRINKS 

TEQUILA TUESDAY: 

$2 - $3 - $4 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$3 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

$3 FIREBALL 'h OFF BOTTLE SERVICE* 

VIP FRIDAY & SATURDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

SUNDAY FUNDAY: 

$3 DOMESTIC $4 IMPORTS $4 WELLS 

•NOT ALL DRINKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714 * 808*8500 

WWW.VENETIANGC.COM 
NOW AUDITIONING DANCERS! 



DEC 12 

saturom 

OHPPV 


Expires 12-31-15 


•GIRLS* FULL BAR 


FULL BAR • TOPJPSS GIRLS • FULL BAR • TOPLESS GIRLS • 

f ^ 1 




UFC t94 


Sat Dec. 12th 


ONE FREE ENTRY 


» 815 S. Brookhurst St. Anaheim, CA 92804 
714-635-8040 caligirls714.com 
21+ w/ID 

flnahtim f CaliGirlsAnaheimGC uCaligirlsanaheim 


This coupon is good for one free entry 
into California Girls - Anaheim. 

One person per coupon only. 
Cannot be combined with any other offer. 




SPEARMINTS RHINO 

GENTLEMEN S CLUBS 


xwe SHOW AJA 

UFC FIGIMSV 


/ FolloDt^or \ 
Post us on 
Social Media 


MOSCOW MULES • DOMESTIC PITCHER SPECIALS 

3-FOR-2 DANCES SPECIALS 

$5 COVER TIL 10PM $10 (10PM-CLOSE) 


o©oo©© 

19900 Normandie Ave. Torrance 90502 
310-532-2427 21+ w/ID 

Open 7 Days A Week lpm-2am 
spearmintrhino.com 


FREE ENTRY 

Cood for one free entry. One person per 
pass only. Not valid during special events. 
Torrance location only. 


OC Weekly ' 


' Expires 02-01-16 


D 

O 


in 


m 


n 

O 

c 




Tl 

m 

> 

H 

C 

XI 


m 


n 

> 


D 

> 

XI 


O 

O 

D 


n 

c 


c 

X 

m 


2 

C 

t/> 

o 


n 

i - 

> 

tn 

in 

Tl 

m 

D 

in 


O 

< 

m 


oo 

m 

x 

NJ 

i 

D 

m 

O 

m 

00 

m 

x 

o 

uj 

NJ 

o 

(J1 


o 

o 

£ 

m 

m 

* 

5 

h 

o 

2 


33 



























in 

i- 


i- 

z 

o 

U 


>- 

H 


D 


O 


U 


LU 

X 

H 


LU 

m 

o 

H 

< 

LU 

LL 


< 

Q 


< 

u 


Q 

O 

O 

LL 


_l 

LL 


LU 

q: 

D 

ti 

D 

u 



in 

Q 

LU 

LL 

tn 

in 

< 

_i 

u 


LD 

O 

fN 

no 

o 

q: 

lu 

CD 

LU 

u 

LU 

Q 

i 

r^ 

fN 

q: 

lu 

CD 


> 

o 


2 

O 

U 

d 

* 

LU 

LU 

£ 

u 

o 


34 



FREE ENTRY 


| 1 PERSON PER PASS. CANNOT BE I 

mu m n i ki rrv \m / a ki v/ ati irn nrrrn 1 


COMBINED W/ ANY OTHER OFFER. 
VALID AT CALI GIRLS SANTA ANA 
LOCATION ONLY. 


OC WKLY 



r- $10 

COUCH DANCES 

$100 

SUITE SPECIALS 


; Super Tuesdays % 

! NOW EVERY TUESDAY! 


4 VIP DANCES FOR 540 NO MORE WRISTBANDS 


FREE ADMISSION UNTIL 2PM DAILY 


UMITED 
TIME ONLY 


concert guide» 


THIS WEEK 


FRIDAY, NOV. 27 

THE BLACK JACOBINS: 8 p.m., $7. Doll Hut, 

107 S. Adams St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

D-TOX: 10 p.m., $5. Que Sera, 1923 E. Seventh St., Long 
Beach, (562) 599-6170; thequesera.com. 

DJ NONFICTION B2B MISSY B: 9 pm, $7. The 
Wayfarer, 843 W. 19th St., Costa Mesa, (949) 764-0039; 
wayfarercm.com. 

THE FAB FOUR: 8 p.m., $30-$42.50. City National Grove 
of Anaheim, 2200 E. Katella Ave., Anaheim, (714) 712- 
2750; citynationalgroveofanaheim.com. 

THE FRIENDS: 7 p.m., $10. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

GRAMPAS GRASS: 8 p.m., $10. Golden Sails Hotel, 
6285 E. Pacific Coast Hwy., Long Beach, (562) 596- 
1631; goldensailshotel.com. 

HANDS LIKE HOUSES: 7 p.m., $15-$17. The Glass 
House, 200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

JAZZ CARTIER: 9 p.m., $13. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

LUKE BOND: 9 p.m., $15-$20. Sutra, 1870 Harbor Blvd., 
Ste. 200, Costa Mesa, (949) 722-7103; sutraoc.com. 

MAN IN BLACK: 9 p.m., $12-$15. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

MURS: 7 p.m., $20-$35. House of Blues, 1530 S. 
Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

NO DUH: 9 p.m., $20. Lido Live, 3459 Via Lido, Newport 
Beach, (949) 723-0250; lidolive.com. 

PATO BANTON: 8 p.m., $15. The Coach House, 

33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

SATURDAY, NOV. 28 

ABBEY ROAD: 7:30 p.m., $15-$54. Gaslamp Restaurant 
& Bar, 6251 E. Pacific Coast Hwy., Long Beach, 

(562) 596-4718; thegaslamprestaurant.com. 

ATTHE COURTHOUSE: 1 p.m., free. Doll Hut, 

107 S. Adams St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

BIG SANDY & HIS FLY-RITE BOYS: 7:30 p.m , 
$10-$120. Don the Beachcomber, 16278 Pacific Coast 
Hwy., Huntington Beach, (562) 592-1321; 
donthebeachcomber.com. 

CASH'D OUT: 8 p.m., $15. The Coach House, 

33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

COPELAND: 8 p.m., $15-$17. The Glass House, 200 W. 
Second St., Pomona, (909) 865-3802; theglasshouse.us. 

FORTUNATE YOUTH: 8 p.m., $12-$25. House of Blues, 
1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

THE GOOD FOOT: 9 p.m., $5. Marine Room Tavern, 

214 Ocean Ave., Laguna Beach, (949) 494-3027. 

HANDGUNS: 7 p.m., $12-$14. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

I/O: 8 p.m. The Prospector, 2400 E. Seventh St., Long 
Beach, (562) 438-3839; prospectorlongbeach.com. 

THE MORMONS: 6 p.m., $5. Doll Hut, 107 S. 

Adams St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

NASHVILLE PUSSY: 8 p.m., $15. Tiki Bar, 

1700 Placentia Ave., Costa Mesa, (949) 270-6262; 
tikibaroc.com. 

OKILLY DOKILLY: 9 p.m., $10. Constellation Room at 
the Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

OUTERWAVE: 9 p.m. Don the Beachcomber, 

16278 Pacific Coast Hwy., Huntington Beach, (562) 592- 
1321; donthebeachcomber.com. 

RL GRIME: 9 p.m., $26-$46. Fox Theater Pomona, 301 S. 
Garey Ave., Pomona, (877) 283-6976; foxpomona.com. 

SENSES FAIL: 7 p.m., $19. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

SEX PANTHER: 9 a.m., $15-$20. Sutra, 1870 Harbor 
Blvd., Ste. 200, Costa Mesa, (949) 722-7103; 
sutraoc.com. 


VISION: 9 p.m., $5. Alex's Bar, 2913 E. Anaheim St., Long 
Beach, (562) 434-8292; alexsbar.com. 

VLADIMIR BOOM: 9 p.m., $25. Lido Live, 3459 Via Lido, 
Newport Beach, (949) 723-0250; lidolive.com. 

SUNDAY, NOV. 29 

FOREVERMORE: 7 p.m., $10. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

KODAK BLACK: 8 p.m., $5. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

NIKKI LANE: 9 p.m. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

SPACE SHUTTLE TO NICARAGUA: 8 p.m., $5. 

Alex's Bar, 2913 E. Anaheim St., Long Beach, (562) 434- 
8292; alexsbar.com. 

STRUNZ AND FARAH: 7 p.m., $25. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

MONDAY, NOV. 30 

BLACK OIL: 7 p.m., free. Doll Hut, 107 S. 

Adams St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

SILVERSTEIN: 6 p.m., $19-$40. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

WILLIE AMES: 8 p.m., free. Marine Room Tavern, 

214 Ocean Ave., Laguna Beach, (949) 494-3027. 

TUESDAY, DEC. 1 

AARON GILLESPIE: 7 p.m., $13-$15. Chain Reaction, 
1652 W. Lincoln Ave., Anaheim, (714) 635-6067; 
allages.com. 

IAMSU!: 8 p.m., $15. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

7TH ANNUAL OC HOLIDAY CHARITY 
CONCERT: 7 p.m., $10. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

WEDNESDAY, DEC. 2 

CARL PALMER'S ELC LEGACY: 9 p.m., $25 $30. 
Saint Rocke, 142 Pacific Coast Hwy., Hermosa Beach, 
(310) 372-0035; saintrocke.com. 

DUMBLONDE: 7 p.m., $25-$50. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

GROUCH & ELIGH: 8 p.m., $20. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

OC'S GOTH INDUSTRIAL KICKBACK: 8 p m., free 
before 9 p.m.; $5. Doll Hut, 107 S. Adams St., Anaheim, 
(714) 533-1286; facebook.com/worldfamousdh. 

WARREN MILLER: 7:30 p.m., $18. Lido Live, 3459 Via 
Lido, Newport Beach, (949) 723-0250; lidolive.com. 

THURSDAY, DEC. 3 

BOOKERT: 8 p.m., $28. The Coach House, 33157 Camino 
Capistrano, Ste. C, San Juan Capistrano, (949) 496- 
8930; thecoachhouse.com. 

CONRADTAO: 8 p.m., $25. Renee and Henry 

Segerstrom Concert Hall, 615 Town Center Dr., Costa 
Mesa, (714) 556-2787; scfta.org. 

DR. FRESCH: 9:30 p.m., $15. The Yost Theater, 

307 N. Spurgeon St., Santa Ana, (888) 862-9573; 
yosttheater.com. 

FAYUCA: 7 p.m., $15. House of Blues, 1530 S. Disneyland 
Dr., Anaheim, (714) 778-2583; hob.com/anaheim. 

LIL B AND FRIENDS: 8 p.m., $22. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

MERLE HAGGARD: 7 p.m., $45-$99.50. Fox Performing 
Arts Center, 3801 Mission Inn Ave., Riverside. 

MOOSE BLOOD: 7 p.m., $12-$15. Chain Reaction, 

1652 W. Lincoln Ave., Anaheim, (714) 635-6067; 
allages.com. 

POOR MAN'S WHISKEY: 8 p.m., $13. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

THE SLOP STOMP: 9 p.m., free. Alex's Bar, 

2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 

WARREN MILLER: 7:30 p.m., $18. Lido Live, 3459 Via 
Lido, Newport Beach, (949) 723-0250; lidolive.com. 





































DO YOU SUFFER FROM ANXIETY, ADHD, BIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 


Medical 

Marijuana 

Evaluations 


Recommendations 
Starting at 

All Patients 

online & phone 
verification 

TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 

1626 E. 17th St. 

Santa Ana, CA 92705 

TOLL FREE! 
(800) 620-2027 

MD LICENSE: A22208 

Yo hablo Espanol! 

Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 

9am to 6pm 


LBC 420 EVALUATIONS 

By. Dr. Raja Toke 



m joiw cmaauMft mm 

* cm j* JLiiti i in a 

• m% iitni i viaaijujii: 

720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 
(562) 599-8420 


OC 420 

Evaluations 







^PATIENTS 

RENEWALS $19 


2 LOCATIONS! 


VWduiiUu. 


Cunfjiyu&p; A dAnd Wh Wlli\ 


895 E. YORBA LINDA BLVD. #204 PLACENTIA 92870 


MON-FRI 11AM-7PM • CLOSED SAT/SUN ■ 714.328.3712 


1671 W. KATELLA AVE. STE. 130, ANAHEIM 


MON-FR111AM-7PM • SAT 11AM-6PM • SUN 11AM-5PM 



0 EVALUATION CENTER IN OC, LONG BEACH, WHITTIER, & RIVERSIDE 



RIVERSIDE LOCATION NOW OPEN 
ON SUNDAYS! 


DON’T DRIVE TO LA FOR LOW PRICES! 


ilCENSEDjggMEDICAgBOARDl 

LIMITED TIME ONLY 

(EXP 11/30/15) 



1p5TiIE NT SPECIAOg 


» PHOTO IDj k WjJH POCKET SIZE RECOMMENDATION. 
»24 HOUR^VERIFICATION BY WEB & PHONE' 

»100% PRIVATE/CONFIDENTIAL \ ^ 

■ MINI RECOMMENDATIONS AVAILABLE NOW 
» WE MATCHANY PRICE WITH PROOF ) 

» DISCOUNTS: DISABLED, MILITARY, VETERANS 


ANAHEIM: 

431 NORTH BROOKHURST ST. STE 100 | 
ANAHEIM, CA 92801 
714-880-4488 

rV7TTTgrTT?nr^fTf7T^ 
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M4) 880-4488 

irw.AffordableEvaluations.com 



10:30 am - 7 pm (Mon-Sat) 


LONG BEACH: RIVERSIDE: WHITTIER: 

« ®8®@KSM5)® M9H1 


11 ,040] ELM rAV 
I l® ng] BE AsH : 3l 


■RiyERSlDEXGA\925031 


Ivy rl ITT! E_R\®A\906061 _ 
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ALTERNATIVE MEDICINE SERVICES 
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MEDICAL DISPENSARY 

___ 

0#ODB714 • G OnDeckBuds • ★★★★★ 5.0 rating on Weedmaps 

714.468.4142 • 10am-2am Daily • 12371 Haster St., #203, Garden Grove 


KURVANA 



KrKDROVAl 


TOP SHELF ANAHEIM 

CHECK IN BEFORE YOU TAKE FLIGHT! 
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OC’S Best Evaluation Center 

Releaf Wellness $25 $35 ~ y* | 

l ^MED.C^T^ UiAT.ON CENTER Rpnewa|s Nfiw X 


• Professional & Compassionate Practice Hours: Mon . Sat 

• 24 Hour Online & Phone Verification 

• Full Physician Evaluation Given 
•Walk-ins Welcome 


11am - 6pm 


s 


f i 

MV 


2001 Harbor Blvd. Ste. 101B, Costa Mesa 92627 


Call for Appointments 





YOUR EXACT 


TARGET AUDIENCE? 

WEEKLY 


Do you want to reach your exact target audience, in 
your targeted Geo location, at any specific time of 
day, through 1000+ popular mainstream websites? 

IF SO, CALL 714.5S0.5900 


FULLERTON 

EASE COLLECTIVE - 


Professional • Clean 
High Quality Meds 
At Competitive Prices 

EaseCanna 

714-309-7772 | 2435 E 0RANGETH0RPE AVE 



DAILY 

SPECIALS 




FUELED BY 


fcuivcn t rcco 

-with min $50 donation- 
Vet & Senior Discounts 


»@70-<!k-ISQ 

Find our Menu et www.happyniiealthfsolutions.coin 

Snath Cunt - 949-529-8779 * 714-760-0135 










































fl© CRAM? 

AIL PRIVATE RESERVE ANR TOP SHELF 
No minimum, No limit 


"MUST BRING AB . AMR 

Tia-'tcrt-^niQ 

1141W 17th St, Santa Ana CA 92706 



$200oZdogos 


Specials on ILICTED flower strains 


$15 Gramm SELECTED House Shatter 


1 Gram of Wax 


$7 Hubby Gars 


Buy 1 Bhang Bar for $15GET2N0FOR$1O 


BAMF Chocolates $10 each 


minimum & receive and a 

(WHILE SUPPLIES LAST) 

9774 KATELLA AVE. #103, ANAHEIM I 714.209.8187 

Only paderts w#i legacy recogneea medral cannabe O caftts may obtain cannaUs from medical cannabis coSectruesdepensanes In and oompkance with Prop 215 andS 8420 HS 11362 5 , HS 113677 


BLACK FRIDAY WEEKEND SALE 




LEGALLY PERMITTED 
COLLECTIVE 

20%0FF 

THE ENTIRE STORE 
FRIDAY 
SATURDAY 
SUNDAY 

sis 

x i 

HAN D nHAN D 

PATIENT CARE 

2400 Pullman St. Suite #B 
Santa Ana, CA 

[j : HnHPC : HandnHandPC Q : HnHPC □ : HNHPC 

HNHPC.ORG 

657.229.4464 
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OCWEEKLY.COM/MMJ 
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"VqKS 1 ®"? 
"«®S 8 !Sg 


c SUn DAY 

5 gram sths 

^‘HKl iCATIENr 1 * 5 

* / 8TH 


2 GRA^ s 


‘SPECIALS a OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 



a 

33 

1 + 

s. 

= Dyer Rd 




1 (405) 



FIRST TIME PATIENTS 

6 GRAM’S ON 1ST 1/8TH! 
25% OFF CONCENTRATES 
VAPOR PENS & EDIBLES! 




CONCENTRATES & EDIBLES 
B FREEBIES BEING GIVEN AWAY 
FOLLOW US ON IG FOR MORE INFO! 

@NATURESALTER NATIVE 


5GRAM1/8THS VERYDAY! 
SELECT $10 GRAMS! 


CHECKUSOUTON 

weed maps’ 


MON-SAT(8AM-7PM) 

# SUN(10AM-5PM) 

(714)549-2363 

810E.DYERRD.UNITB 
SANTA ANA.CA92705 

nuggernauts (BEHIND FIELDS PIANO) 
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c yoWv INFORMATION 

Hl|n on, the latent 

flUD Marijuana 
news & views... 

—With— cQJbout dispensaries, 
m ■ e— r~ : strains, products, 
^9 change to the, Lout, 

W ■ & special offers 

DATES ui ymUt ah&a. 




MEEKLY 



GRAM KING'S 


Hcvetnber 28 


SALE 




4 GRAM 8th s ALL DAY ON EXCLUSIVE & P.R 

MlFiLiiili (EXCLUDES SIOOoz) 

4 6 GRAMS OF WAX FOR $100 

BBSS HOURS: MQNDAY-SUNDAY10AM-10PM OPEN AT 9AM ON BLACK FRIDAY 
10189 WESTMINSTER AVE. SUITE #217. GARDEN GROVE CA I 714391-4362 

Only patients with legally recognized medical cannabis 10 cards may obtain cannabis tram medical cannabis callectlves dispensartes.ln strict compliance with Prep ?15 and SB420 NS11382.5, HS11367.7. 


1921 Carnegie Ave #3H, Santa Ana I 949-752-6272 
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Adult Massage 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714) 554-3936 


All Natural 
Beauty 

Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice, private. 
Special rate $200. 

818-821-9090 


V PURRRV 

Like A Kitten 

Mature and Caring. 
Busty & Curvy. European 
Woman Companionship. 

714-499-3799 

BLACK MALE & 

FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail. MC/Visa Accepted. 


915 

Adult Massage 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


Ladies 

Make over 

$ 100,000 

a year 

bombshells ENT is 

looking for new talent 
any race welcome. 
Text or email us 
3 pics at: bombshellsl43 
@gmail.com or call 

424 - 269-8142 


Tantra Goddess 

Sensual fullbody 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818 - 821 - 

9090 


V 


MASSAGE 

Licensed Therapists 
EJ BODY CARE CENTER 

1802 N Tustin St Orange, 92865 
714-998-6918 



7431 Cerritos Ave, 
Stanton, CA 90680 
Corner of Cerritos & Western 
10 AM -10 PM, 7 Days/Wk 


Gwmd 
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f 
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$10 OFF w/ad 

Young, Beautiful, 
Asian Girls - Daily! 

Full Body Massage & Waxing 


SECRETGARDEN 

Spa & Skin Care 


714 - 653-0265 



BRAND NEW SPOT* SPECIAL PRICE 

ASIAN/ LATINA/ FILIPINO 


FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 



8am-10pm 

TEMPTATION 
MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 

714 . 983.6624 

ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 



VIP MASSAGE 










Open 7 Days aWVeej^ ^^ 
10am to 10pm • 7l 4;737Z4102] 
Accepts All CG-sl 
7041 Western Ave # B, Buena 


RH&0S2S2) 



OPEN 7 DAYS A WEEK • 10AM TO 10PM 
714-995-6789 • ACCEPT ALL CC'S 
831 S KNOTT AVE, ANAHEIM 92804 




GRAND OPENING! 



U&l 

MASSAGE 

Welcdme ta s^weefrim, 
V/Ming, cAmsi £ 

SPECIAL 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 


S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 


(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 
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Brand N^w Spot 

“Private Room 

Shower Available] 

1 Visit & You 
Will Never 
Go Elsewhei^ 

Sweetn ess 

of Asian Relaxation 


Passion Massage 

1877 W Katella Ave 
Anaheim CA 92804 
Katella/Nutwood 



SPECIAL 

PRICES! 


OPEN LATE 7 
DAYS A WEEK 

•FREE TABLE 
SHOWER* 

•ASIAN & LATINA 
SHOWER FOR 


^OU 

•co: 


ZY| 
PRIVATE R< 


_ one try 

[I and you’ll 
I come back 
for more 

LOCATED* 

1241 1/2 S. MAIN ST. SANTA ANA CA 
92707 CALL US : 714-610-9539 


V? \ 



Grand Opening - Brand New 



Special 

Discount 

$50 Hr FREE 
Table shower 
$35HHR 

714 . 603.7966 

500 N.brookhurst Anaheim 
92801 (corner StarBucks) 

7days/week: 
Oam-midnight 



AMERICA'S HOTTEST 
GAY CHATLINE! ' 


REAL PEOPLE 
REAL DESIRE 

REAL FUN 


, , . Meet hot 

fonochst Latin singles 


FREE TO LISTEN 
AND REPLY TO ADS 
Free Code: 

OC Weekly 


FIND REAL GAY MEN NEAR YOU 

Anaheim: 


More Local Numbers: 1.800.700.6666 

18 + redhotdateline.com 


wAArw.megamates.com 18+ 


Ahora en Espanol 


For More Local Numbers: 1.800.926.6000 


WWW. 


.com 
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The Best in Search Engine Marketing 
and Search Engine Optimization. 
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Request your FREE website audit at 
audit.vdigitalservices.com 



U 

tn 

D 


tn 

o 

LjJ 

LL 

tn 

tn 

< 

_i 

u 


LD 

O 

fN 

no 

o 

q: 

ld 

CD 

LD 

u 

LD 

Q 

i 

r^ 

fN 

q: 

LD 

CD 


> 

o 



40 



Turning down the lights with 
offers and specials from the 
sexiest places in 0C... right 
into your inbox. 

V»y/( up noio to ifui'1 access 


H3WEEKIY 


to our S^ter Da^nemstetter! OCWEEKLY.COM/SIGNUP 




GRAND 

OPENING 


A+DAY SPA 


$10 OFF 

w/ad 

2105 E Ball Rd., Anaheim 

714-991-5678 



$5 

<Ptee 

Table 
Shower 

714-892r20'68 ^ 

12505 Beach Blvd ttb3 Stanton, CA 90680 
Beach & Lampson (Inside 7-Eleven Center) 
Open 7days/week: lOam-IOpm 



mi&k 


HnD 




35HHR 


$45HR 


Table Shower 


10356 Beach Blvd. Stanton, CA 90680 

LOCATED BEHIND TACO BELL 

Open 7days/week: 10am - 10pm 


935 

Female Escorts 


Pretty Lady 

with nice firm breasts. By 
appointment only. $100. 

562-500-0673 


936 

Transexual Escorts 



945 

Phone Services 


NUDE SPA RESORT 

NUDE Lifestyles Resort 
Hotel Couples Only luxury 
NUDE spa Sensual 
Hedonism IN LA Day Club 
and Hotel 

www.nudespa.com 

24 hour mineral water pools 
24 hour dance club 
760-251-4744 


945 

Phone Services 


"MEET PEOPLE FROM 
YOUR OWN LOCAL AREA!!" 

Want to add a little spice 
to your life, discover and 
meet new people from 
your own local area? 
Give us a try!! 

It's always FREE to 
browse hundreds of per¬ 
sonal ads and always 
FREE to record your own 
personal greeting for 
others to hear! Call now! 
(818) 861-0018 
(310) 873-0533 
(323) 648-1149 
(714) 426-0803 
(949) 655-0035 
(805) 601-1127 


#1 CAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! FREE to try!! 
18+ • Call 714-464-8977 

RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREEH 18+ 
It's discreet and it's hot! 
Call 714-464-8977 


R Spa & Massage 

$30/lhr 714-505-2288 W 

10am to 12pm 

13846 Red Hill Ave., Tustin, CA 92780 , 


GRAND OPENING 


New Spa Massage 

Special $35/hal f hr with ad 
and $5O/one full hr 



DEEP & OIL MASSAGE 


(949) 472-4029 (949) 487-7756 


23600 R0CKFIELD BLVD #2N 
LAKE FOREST, CA 


30240 RANCHO VIEJO RD. #E 
SAN JUAN CAP, CA 




FULL BODY 
MASSAGE 


SEXY ASIAN 
GIRLS 

- 590-1725 


EUCLID ST., CARDEN CROVE 92843 

(BTWN CARDEN CROVE BLVD & TRASK) (CLOSE TO 22 FWY) 


LAKE FOREST; 


GRAND OPE 

WAXING$19/ AREA 



949.768.8258 

23782 MERCURY RD. 
LAKE FOREST, 92630 


taUSSmeLAcom 


Phone Sex 
Amateur Chat 
Sexting, Email, IM 

First $20 FREE! 

with code: TTM21 2 (website only) 


1-213-892-TALK 





























































































3420 Bristol Street, 6th Floor, Costa Mesa, CA | 714.550.59001 free online ads & photos at oc.backpage.com 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized 
to publish the entire contents and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity 
and that the agency and advertiser have obtained all necessary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will indemnify and save 
the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to 
revise, reject or omit without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the 
cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. 
To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, 
artwork and articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly 
reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in advance to contract advertis¬ 
ers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 


714 . 550.5 



automotive 


421 

Used Auto 


AUTOS WANTED 

CASH FOR CARS: Any 
Car/Truck. Running or Not! 
Top Dollar Paid. We Come 
To You! Call For Instant Of¬ 
fer: 1-888-420-3808 
www.cash4car.com 


health 


810 

Health 


Depressed? 

Medication 
not helping? 

If you have beeir 
diagnosed with Major De¬ 
pressive Disorder, or 
MDD, and are taking anti¬ 
depressants, but 
still feel depressed, 
consider participating in a 
clinical research study. 
Qualified participants 
receive study-related 
medical care and 
study medication at no 
cost and may be com¬ 
pensated for time 
and travel. For more 
information on how you 
can make a difference 
and to see if you qualify, 
contact CNS: 

844-714-6464 

www.cnstrial.com 

/depression 


ELIMINATE CELLULITE and 

Inches in weeks! All natural. 
Odor free. Works for men 
or women. Free month 
supply on select packages. 
Order now! 844-244-7149 
(M-F 9am-8pm central) 


Struggling with DRUGS or 
ALCOHOL? tAddicted to 
PILLS? Talk to someone who 
cares. Call The Addiction 
Hope & Help Line for a free 
assessment. 800-978-6674 


Viagra!! 52 Pills for Only 
$99.00. Your #1 trusted 
provider for 10 years. In¬ 
sured and Guaranteed De¬ 
livery. Call today 
1-888-403-9028 


Viagra!! 52 Pills for Only 
$99.00. Your #1 trusted 
provider for 10 years. In¬ 
sured and Guaranteed De¬ 
livery. Call today 
1-888-403-9028 


home services 


554 

Misc. Home Services 


DISH TV Starting at 
$19.99/month (for 12 mos.) 
SAVE! Regular Price $34.99 
Ask About FREE SAME DAY 
Installation! CALL Now! 
888-992-1957 


KILL BED BUGS! Buy Harris 
Bed Bug Killers/ KIT. 
Available: Hardware Stores, 
Buy Online/Store: home- 
depot, com 


music 


605 

Musicians Available/Wante 


17th ST. 
Recording 

Studio 

17th Street Recording is a 
professional state of the 
art recording studio 
which provides songwrit¬ 
ing, production, and re¬ 
cording services. Record¬ 
ing session includes 
platinum Engineer. 
Credits include: Sting, 
MaryJBlige, Sublime, 
Dirty Heads, Long 
Beach Dub Allstars, 
Sublime w/ Rome. 
Slightly Stoopid, 
Sugar Ray 
& more 

Fast Pro Tools skills. 
Studio A has a Master 
DAW Pro Tools HD4, one 
ISO vocal booth & Studio 
Mix Room B has 
Pro Tools HD. 

ALL GENRES-ALL STYLES- 
Vintage Keyboards 
Galore!!!! 

Location: Costa Mesa, CA 
★ (949) 680-6568 ★ 

17thStRecords. 
com 



836 

Psychic/Astrological 


EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 


notices 


650 

Adoption Notices 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby's One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 


services 


515 

Career Services 


THE OCEAN Corp. 10840 
Rockley Road, Houston, 
Texas 77099. Train for a new 
career. *Underwater 
Welder. Commercial Diver. 
*NDT/Weld Inspector. 

Job Placement Assistance. 
Financial Aid avail for 
those who qualify 
1.800.321.0298 


520 

Financial Services 


ATTENTION BUSINESS OWN¬ 
ERS - Get up to $250K Of 
working capital in as little as 
24 Hours. (No Startups) - 
Call 1-800-426-1901 


525 

Legal Services 


If you were involved in the 
construction of the North 
American Aviation/Boeing 
Aircraft Facilities in Anaheim 
and Downey, or the 
Douglas/McDonnell Douglas 
Aircraft Facilities in Long 
Beach, please contact 
Investigator Sherry Day at 
(734) 878-5236 or email 
sherry@sldinvestiga- 
tions.com 


Robbed by 
your 

Employer? 

Working overtime & 
called salaried? Told to 
clock out but continue to 
work? Called an indepen¬ 
dent contractor/1099 
employee? Speak w/at- 
torney Diane Mancinelli at 
no cost to you. 
(714)734-8999 


services 


530 

Misc. Services 


Curious About Men? Talk 
Discreetly with men like 
you! Try FREE! Call 
1-888-779-2789 www.guys- 
pyvoice.com 


WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to PO. 

Box 13557, Denver, Co 
80201 



EARN $500 A DAY 
AS AIRBRUSH 
MAKEUP ARTIST 

For: Ads -TV* 
Film-Fashion-HD-Digital 
35% OFF TUITION - 
One Week Course 
Train & Build Portfolio. 

Models Provided 
Taught by top makeup 
artist & photographer 
Accredited. A+ Rating 
Better Business Bureau 
Details at: 

AwardMakeupSchool. 

com 

(818) 980-2119 



AIRLINE CAREERS begin 
here - Get started by 
training as faa certified 
Aviation Technician. Fi¬ 
nancial aid for qualified 
students. Job placement 
assistance. Call Aviation 
institute of Maintenance 
800-725-1563 



Budget Accountant sought 
by 361 USA Inc. to analyze 
all cost data and advise 
management in preparation 
of annual budgets, etc. Job 
site: Irvine, CA. Resume to 
18 Goodyear #110, Irvine, 

CA 92618. Attn. HR. 


PAID IN ADVANCE! Make 
$1000 A Week Mailing 
Brochures 
From Home! 

No Experience Required. 
Helping home workers 
since 2001! 

Genuine Opportunity. Start 
Immediately! www.Mailin- 
gHelp.com 


IBPSHg 


305 

Roommates 


ROOMATES WANTED 

ALL AREAS ROOMMATES.COM. Lonely? Bored? Broke? Find 
the perfect roommate to complement your personality and 
lifestyle at Roommates.com! 



210 

Homes 


FIRSTTIME BUYER'S PROGRAMS!!!! 

$1000 Down. Many Homes Available! 
All SoCal Areas! Will consider Bad Credit. 
4% APR. Call or Text Agent 

562-673-4906 



STOREFRONT 


On Deck Buds 

FTP: 6 Gram 8th & FREE DABS | $45 CAP on 4 Gram 8ths or 2 
Grams for $25 All Day 112571 Haster St. #205, Garden Grove | 
714.4684142 


Hand N Hand 

BLACK FRIDAY WEEKEND SALE 

20% OFF Entire Store Friday | Saturday | Sunday 

2400 Pullman St. Ste.#B Santa Ana | 657.229.4464 

South coast Safe Access 

FTP: 7 Gram 1/8th 11st Official Measure BB Licensed Facility | SC 
Lab Tested Products | 25% Vet & Military Discounts 110 Senior 
Discount 110% Disability Discount 11900 Warner Ave. Ste. A, Santa 
Ana | 949.474.7272 

Just Quality 

Black Friday Sale ~ 11/28 Doors Open @ 9:00am | $10 Grams on 
ALL Shelves Including MOONROCKS | $15 Gram on Selected House 
Shatter | 9774 Katella Ave. #105, Anaheim | 714.209.8187 

Gram Kings 

BLACK FRIDAY DEALS-4 Gram 8th’s All Day on Exclusive & PR. 

10% OFF ALL OZ. & 1/2 OZ. (excludes $100 oz.) | 6 G of Wax $100 
10189 Westminster Ave. Ste.#217, Garden Grove | 714.591.4562 


OCPC 

5 Gram 8th & FREE Goodie Bag (FTP) | All Wax $95 /8th 11921 
Carnegie Ave #5H, Santa Ana | 949.752.6272,11am to 8pm Daily 


South Beach wellness 

$50/$45 CAPS on Mid & Top Shelves FTP Deal - 5G 1/8 | Beach 
Cities Access between the 405 & 22 Freeways 114211 Beach Blvd. 
Westminster CA | 714.902.1188 

Nature s Holistic Alternative 

FTP: 6 Grams on Tst 1 /8th! | 25% OFF Concentrates Vapor Pens & 
Edibles! | BLACK FRIDAY SALE ~ Deals on Concentrates & Edibles & 
Freebies! | 5 GRAMI/8th’s EVERY DAY | Select $10 Grams! 

810 E. Dyer Rd. Unit B, Santa Ana | 714.549.2565 

Top Shelf Anaheim 

FTP-4.5g 8th or $5 Off Concentrates | $55 CAP SC Lab Tested 
Strains | 5128 #B W. Lincoln Ave. Anaheim | (714) 585-7814 110am- 
1:45am 

unit 108 

6122 Orangethorpe Ave Unit 108 Buena Park, CA 90620 
714.557.7055 | $10 A gram for First Time Patients & Referrals! 


Ease Canna 

FTP- All 8th will be weighed out to 5GRAMSH | 2455 E. Orangetho¬ 
rpe Ave., Fullerton, CA 92851 | 714-509-7772 


Huntington Beach Healing Center 

17875 Beach Blvd. Huntington Beach | (714) 575-8919 
8am - 2am Daily 


DR. EVALUATIONS 


oc 420 Evaluations 

NEW PATIENTS $29 | RENEWALS $19 | Walk-Ins Accepted 11671 
W. Katella Ave. Anaheim Ste. 150 | 895 E. Yorba Linda Blvd. #204 
Placentia 92870 | TOLL FREE 1-855-MMJ-EVAL (1-855-665-5825 ) | 
Mon-Fri 11am-7pm, Sat 11am- 6pm, Sun 11am-5pm 

Releaf wellness Medical Evaluation Center 

Renewals - $251 New Patients - $5512001 Harbor Blvd. Ste.# 101B, 
Costa Mesa 1714.785.77501 Hours: Mon-Sat 11:00am-6:00pm 


DELIVERY 


D.A.D.S. / Happy & Healthy Solutions 

GRAND OPENING DELIVERY! 

FREE Gift Bag for 1st Time Patients | Vet & Senior Discounts 

NO DELIVERY FEE with min $50 donation 

South County - 949.529.8779 | North County - 714.760.0155 


O 

n 

£ 

m 

m 

* 

n 

o 

2 


41 


CONTENTS THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE MUSIC NOVEMBER 27-DECEMBER 03, 2015 



































































































Largest Showroom & Biggest Selection In OC best collective 

° °° in oc 



FREE house joint 
with any donation 


BLACK 


First 200 patients get 
a 5gram 1 /8th on any shelf 
5% off edibles all day 


5C5A 


FRIDAY 


SPECIALS 


Buy 


grams of px 
FREE 


get 


limitations apply, 
ask your budtender 
for more details 


RAFFLE 


KOROVA KJVA 

UNRIVALED POTENCY - 1 — - 1 J -* 

(JLIQUIDGOLD R 






Buddha’s Best 


COOKIE r® 



25% VETERANS DISCOUNT • 10% DISABIUTY DISCOUNT • 10% SENIOR 01 


Physician’s Recommendation Required for Treatment of: 
Anxiety I Chronic Pain I Diabetes I Insomnia I Arthritis I Glaucoma 



1900 Warner Ave. ste. A, Santa Ana 92705 (Conveniently Located Off the 55 Freeway) 
949.474.7272 • Hours: Mon - Sat 10am-8pm • Sun 11am-7pm 
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